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1. Results and Recommendations 

1. As a small and open economy, Georgia’s growth prospects are directly linked to its ability to produce 

and sell goods and services competitively in the global marketplace.  All the most successful developing 

countries, especially smaller ones, have achieved high and sustained growth by pursuing an export led growth 

strategy.  Why?  Not only because exports inject income to a national economy, but also because of positive 

spillover effects from exporting.  In particular, export-led growth can lead to: economies of scale due to access to 

large markets; exposure to global best practices and competitive pressure; access to better and cheaper inputs; 

productivity upgrading through reallocation of production factors; and positive spillovers into the domestic 

economy through linkages and demand effects. 

2. Export led growth provides also a strong motivation to reform the domestic industries which will 

continue to account for the vast majority of employment..  Georgia’s main domestic industries include 

agriculture, retail/wholesale, construction, transportation, health and education.  Since economic growth is 

accounted for by productivity improvements by workers in all industries, export-led growth can play a key role in 

raising these productivity levels. 

3. In which products and industries will Georgia most likely be able to find a competitive advantage?  

Our analysis aims to methodically identify the most promising areas for Georgia’s export diversification, and to 

provide some initial pointers to the constraints in achieving this objective.  This is designed to be a first stage in a 

continuing process, which should include thorough engagement of the private sector, and identifying the most 

important reforms and catalytic investments to be made by government. 

1.1 Main constraints to Georgia’s Export Competitiveness 

4. Georgia’s export performance over the last decade can be described as dynamic albeit volatile. The 

sectoral composition of exports experienced some changes over this period. Within goods, minerals remained as the 

most important group of products exported, where Georgia has a revealed comparative advantage; but some sectors 

gained importance in the Georgian basket, such as (in order of importance) metals, chemicals, stone and glass, 

tourism, logistics and transportation, and textiles and clothing. In services, exports have grown relatively fast, led 

by a boom in tourism—the subsector that now accounts for the largest share of service export revenue.  

5. There are four key challenges for export competitiveness in Georgia: diversification, survival, 

productivity and sophistication
1
.  First, the country needs to encourage export diversification, especially in 

products and services that embody higher levels of value addition. Second, the country requires improving the 

likelihood of survival of export relationships in international markets. Third, in order to keep exploiting the sector 

where the country has a comparative advantage and to diversify into high value added products, Georgia needs to 

find ways to increase the productivity of its economy. A policy aimed at upgrading the productivity of the Georgian 

economy would not only translate into better prices in international markets but also into higher chances of 

successfully competing and surviving in international markets. Finally, the country needs to increase products and 

export sophistication, including via diversification into higher value added products and services. This can be 

achieved through increased innovation, knowledge and technology transfer and absorption, while will require large 

investments into skills and technologies.   

6. As defined in Trade Competitiveness Diagnostic Study, the four main constraints to export growth and 

competitiveness are (i) lack of clear vision and strategy for economic reform priorities and private sector 

                                                      

1
 These challenges were identified by the World Bank Trade Competitiveness Diagnostic study, prepared under this Project by 

Jose Guilherme Reis, Jose-Daniel Reyes, and Gonzalo Varela from the International Trade Department of Poverty Reduction and 

Economic Management Network (PRMTR).  
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development; (ii) limited access to finance, (iii) skills imbalances, and (iv) lack of information about export markets 

and traditional market support for MSMEs and exporters.   

1.2 Summary of Results from the Preliminary Sector Analysis 

7. Georgia is blessed with a favorable set of assets on which to build its competitiveness across a wide 

array of manufacturing and service sectors.  These include: 

 Skilled (and underemployed) workforce 

 Unique geographic location in between major markets 

 Rich cultural heritage and beautiful/varied landscapes 

 Abundant mineral resources 

 Favorable agro climatic conditions (including abundant water resources) 

 Large potential for competitive hydropower 

 Political stability 

 Favorable business environment (ranked 9
th
 in the Doing Business Report 2013, and 4

th
 in Forbes’ ranking 

of the most attractive corporate tax environments). 

 Favorable living environment 

 

8. The following high potential industries have been identified through product space analysis, 

benchmarking with similar strong performing countries and interviews with the private sector: 

 

Resource-Based 

Locomotives 

Quick Wins Big Prize 

Agribusiness (including fruits 

and vegetables, hazelnuts, 

wine and  agro processing) 

Tourism  

Mining 

Metal Processing 

Hydropower 

Chemicals 

Light Manufacturing/Apparel  

Trade Logistics 

Services (e.g., ICT, business 

services(accounting, auditing, 

consulting/engineering), 

entertainment/movie production),  

Pharmaceuticals/bio-tech 

Precision Machinery, Automotive &  

Industrial Design,  

Electronics and Electrical 

appliances/machinery 

 

i. Resource-based Locomotives: Existing Export Sectors with Significant Performance Improvement Potential 

Agribusiness, tourism and mining are sectors in which Georgia is performing well but which have potential for 

improvement. Whilst these sectors have strong existing potential, reforms led by the Government of Georgia (in the 

areas of resource mapping, strategic provision of access to finance, information and communication strategies, 

quality upgrading support and supporting the development of linkages between small and large actors) will be key 

to further promoting the competitiveness and growth of these sectors.  

ii. Quick wins: Sectors close to Georgia’s Capacity Frontier 

Hydropower not only generates important export revenues, but can also help the competitiveness of other sectors, 

particularly through relatively cheap electricity, and through some possibility of improved irrigation for agriculture 

from dammed water.  Beyond hydropower and metal processing, the tools identified trade logistics, chemicals and 

light manufacturing as quick wins sectors.  Specifically within light manufacturing, jewelry (of gold, silver or 
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platinum) was revealed by product space analysis as being the product within relatively easy reach with most 

potential for opportunity gain for Georgia.  This was confirmed through consultation. In the area of trade logistics, 

Georgia will have to reply heavily on the capability of the Government to work with its neighbor countries to 

improve and harmonize custom procedures and connecting infrastructure across the region.  

iii. Big Prizes: High-value added high export potential sectors further away from Georgia’s Capacity Frontier 

High value manufacturing sectors identified as having potential for Georgia include machinery, pharmaceuticals, 

and electrical/electronic appliances.   The manufacture and export of precision apparatus and instruments (for 

professional, scientific and photographic applications for instance) was also identified.    A number of service 

sectors were also revealed (through consultation) as having potential for Georgia. These were business services, 

engineering services Information Communication & Technology (ICT) and movie production. Each of these four 

services will rely heavily on the provision of skills and the quality of education available to Georgian students 

particularly at tertiary-level. 

1.3 Main Recommendations & Next Steps    
 

9. Georgia has done a lot to improve its investment climate and now enjoys one of the most attractive 

business and living environments. The business environment continues to be improved: reforms currently underway 

include the strengthening of intellectual property rights, improvements in commercial justice (including an 

arbitration center at the Chamber of Commerce and Industry) and the setting up of a strong Competition agency. 

Georgia has or is in the process of establishing free trade agreements with all of its key neighbors/partners.   

10. Additional measures need to be undertaken to support investors’ sentiment and continued appetite for 

investments in Georgia, especially in priority capital and knowledge intensive industries with higher value addition, 

foster private entrepreneurship and enhance skills in growth areas, create conditions for SME scale up and 

innovative growth of economy. More importantly, structural transformation of the economy towards higher share in 

exports of products and services with higher value addition will play a key role in ensuring Georgia’s sustainable 

economic growth, job creation and poverty reduction.  

Box 1. Competitiveness Councils in selected countries 

USA Competitiveness Council  http://www.compete.org/ 

United Kingdom Center for Competitiveness  http://www.cforc.org/ 

Australia Australian Government Productivity Commission http://www.pc.gov.au/ 

Ireland National Competitiveness Council  http://www.competitiveness.ie/ 

South Korea National Competitiveness Council  www.pcnc.go.kr. 

Chile  National Innovation Council for Competitiveness http://www.cnic.cl/ 

United Arab 

Emirates 

Competitiveness Council  http://www.ecc.ae/ 

Saudi Arabia National Competitiveness Centre http://www.saudincc.org.sa/ 

Brazil Brazilian Competitiveness Movement  http://www.mbc.org.br/mbc/novo/ 

Costa Rica Council on Competitiveness and Innovation  http://competitiveness.go.kr/ 
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Armenia National Competitiveness Foundation of Armenia    http://www.cf.am/arm/  

Philippines National Competitiveness Council  http://www.competitive.org.ph/ 

Egypt National Competitiveness Council  http://www.encc.org.eg/ 

Croatia National Competitiveness Council  www.konkurentnost.hr 

Japan Industrial Competitiveness Council  http://www.cocn.jp/en/ 

Serbia  National Competitiveness Council  http://www.konkurentnasrbija.gov.rs/d454/ 

Hong Kong  Productivity Council  http://www.hkpc.org/ 

Singapore National Productivity & Continued Education Council www.mom.gov.sg/skills-training-and-

development/productivity  

 

11. Some options for government initiatives for government support to release these constraints could include: 

 

 

DEVELOP VISION AND INSTITUTIONS TO SUPPORT REFORM   

 

 Develop Clear Vision for enhancing Georgia’s competitiveness.  Developing a clear vision and a detailed 

action plan for an economic reform strategy that will lead to increased competitiveness and sophistication of 

Georgian exports. Increasing Georgia’s competitiveness and export growth should help support job creation 

and sustainable economic growth in the long run.     

 Support its reform actions by thorough analysis of Georgia’s comparative advantages in selected 

industries. Engaging into a more detailed analysis of selected industries, including value chain analysis, to 

explore comparative advantages and develop road maps for country’s competitive growth  .overall and in 

selected sectors with high potential that can become major growth and productivity drivers for the Georgian 

economy longer term, create quality and better paid jobs and ensure shared prosperity and poverty reduction;   

 Strengthened reform implementation and monitoring capacity. Developing a sustainable private-public 

dialogue and reform implementation monitoring mechanism is important. Experience of other countries 

suggests that creation of a competitiveness or economic reform council under the office of the Prime Minister, 

with regular and strong dialogue and impact assessment is important for reforms, investment attractiveness and 

accountability.  

 Enhance export Promotion.  Improving the information available to Georgian firms on export market 

opportunities, advocating for such firms, and perhaps sharing some of the entry costs associated with 

penetrating export markets. Creation of an Export development agency may be an important institutional 

solution in this regard; 

 Continue investment Promotion.  Targeting investment promotion towards the most realistic and promising 

subsectors, and firms which may move out of higher income neighbors such as Turkey, Bulgaria and Romania, 

plus manufacturers that can leverage suppliers in those countries. Therefore, reinforcing Invest-in-Georgia 

mandate and enhancing its capacity is important; 

 

 

http://www.cf.am/arm/index.php
http://www.konkurentnost.hr/
http://www.mom.gov.sg/skills-training-and-development/productivity
http://www.mom.gov.sg/skills-training-and-development/productivity
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CREATE CONDUCIVE ENVIRONMENT FOR BUSINESS GROWTH AND COMPETITIVENESS 

 

 Develop quality standards and certification infrastructure and support.  Improved quality assurance 

frameworks, and assistance to firms in obtaining quality certification, and developing necessary capacity to 

comply with ISO and other international standards is important; certification centers and special technical 

assistance support and for example matching grants can be developed; 

 Improve access to finance.  Improving access to finance through enhancing financial intermediation and 

MSME finance through banks and non-bank credit institutions, developing capital markets for alternative 

access to finance is a challenging albeit very needed reform agenda. In this context, the use of Government or 

off-budget funds and any form of direct public support  and subsidies needs to be considered with caution, and 

strongly aligned with competitiveness strategy, to ensure that state support doesn’t scare or crowd out private 

capital, Pension reform and deposit insurance creation will be important elements of financial market reform  ; 

 Support development of relevant skills.   Focusing curricula more sharply on the practical needs of firms and 

potential needs of the growth sectors, support knowledge transfer through vocational schools, special 

knowledge excellence centers, enhancing partnerships between schools/university faculties/vocational training 

centers and the businesses to link training to job needs; and enhance business, financial and marketing skills via 

business incubators and professional associations; 

 Foster entrepreneurship.  Enhancing entrepreneurship through improved access to knowledge, skills 

(business, financial management and reporting, tax, export development and marketing), and markets (export 

promotion, matching grants for quality certification),  forming a network of business mentors and developing 

an institutional framework (innovation lab, business incubators, start-up equity fund and matching grants, R&D 

support/matching grants) to facilitate innovation and scale up of the most productive and innovative SMEs ; 

 

SUPPORT INNOVATION AND PRODUCTIVITY GROWTH  

 

 Develop innovation infrastructure to foster productivity growth of Georgian existing industries, foster job 

creation and development of new industries with higher value addition;.   

 Use fiscal incentives or public support when the most needed to crowd in private sector investments and 

FDI in priority sectors.  Differential taxes for strategic industries, PPPs and potential credit enhancement if 

applicable.   Ensure level playing field of Georgian exporters vis-à-vis competitors in international markets
2
 In 

this The role of Partnership Fund and other quasi state funds (Agricultural Development Fund, or an equity 

fund etc.) will need to be discussed, their roles and rationale considered in this context.  

 

                                                      

2
 Currently Georgian manufacturers seem to have higher tax rates than many exporters in other countries, especially  high value 

added manufactures.  
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Box 2. Innovation and Competitiveness 

 

The sophistication of Georgia’s export basket, meaning the share of higher value added and higher 

technologically advanced products and services,  is relatively low given Georgia’s level of development . 

Moreover, it showed no improvement over the past decade.   

 

Therefore, the new economic reform agenda should support innovation led growth through higher investments 

into knowledge and technology transfers, to produce more products and services with higher value addition. 

Goods that embody greater value addition in terms of ingenuity, skills, and technology, fetch higher prices in 

world markets. Furthermore, countries producing goods that are more sophisticated than what their income 

levels would suggest tend grow at faster rates, as indicated by the steady growth of many East Asian Countries 

for dozens of years in a row. According to Haussman, Hwang and Rodrik (2006), the upgrade of product 

quality can thus be a secure source of both export and economic growth.
3
 

 

Georgia Competitiveness Index, Global Competitiveness Report 2012/2013
4
 

 
 

Improvement in the level of sophistication (including skills and technologies) will enhance Georgian 

competitiveness, but will require special efforts of the Government to promote innovation infrastructure and 

foster FDI flows in the industries with higher value addition, thus knowledge and capital intensive industries. 

 

Significant portion of Georgian patents are granted to non-residents, an indication that foreign collaboration is 

driving R&D and patenting in Georgia.  Patenting activity appears to be similar to comparator countries with 

the number of patent applications submitted in 2010 to EPO at similar levels with Latvia and Slovak Republic. 

Top 5 fields of technology per the WIPO filed patent applications are (i) pharmaceuticals, (ii) food chemistry, 

(iii) other special machines, (iv) engines, pumps, turbines, (v) civil engineering, (vi) materials, metallurgy, (vii) 

transport, (viii) medical technology, (ix) measurement, and (x) mechanical elements.  

 

                                                      

3
 Hausmann, R., J. Hwang & D. Rodrik (2006), “What you export matters”. 

4 World Economic Forum – Global Competitiveness Report 2012/2013, http://www.weforum.org/issues/global-competitiveness 
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Georgia’s Innovation System Scorecard (KAM 2012) 

 

 
 

Source: World Bank. Knowledge Assessment Methodology (KAM 2012), www.worldbank.org/kam, retrieved January 2013. 

 

 

The current innovation system of Georgia scores low even compared to some ECA neighboring countries, 

although it is believed that Georgia can do much better given its track record of reforms, high level of educated 

workforce and FDI attractiveness of the country.  The analysis of Georgian data for jobs and export growth 

indicate that innovative firms in Georgia export more and create more jobs than non-innovative peers 
 

 

 

Average Annual Employment Growth 

 

 
 

 Source: World Bank Fostering Entrepreneurship in Georgia Study, 2013, World Bank Enterprise Surveys 

 

 

 

 

 

 

http://www.worldbank.org/kam
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Conceptual Framework for National Innovation System 
    

 
Source: Ministry of Education, Culture, Sport, Science and Technology of Japan  

 

  

Next Steps 

 Working with competitiveness council and special task forces and using the existing knowledge available 

in Georgia for a number of sectors of economy, develop comprehensive knowledge of constraints to growth 

in these selected growth industries, and conduct a deep-dive analysis (including value chain analysis and 

FDI investors survey) in other selected industries with limited analysis, to identify how comparative 

advantages should best be exploited, and which reforms (cross-sectoral and sector specific) need to be 

undertaken; mapping of assets, land, skills, production capacity, innovation system, energy, minerals and 

touristic resources to be performed;  

 Develop of a vision for competitiveness strategy, agree on the main objectives and develop reform road 

maps for competitive growth of economy – a competitiveness strategy; ensure adequate institutional 

monitoring and launch reform implementation  
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Box 4. CHECK BOX FOR COMPETITIVENESS STRATEGIC ROADMAP FOR GEORGIA 
       
    

MEASURES  

  
SECTOR  

 
Improving the fundamentals 

 
Targeted smart support  

       

E
x

is
ti

n
g
 L

o
co

m
o

ti
v

es
 

 

Agribusiness 

 

Free trade agreements 
 

Demand driven extension services 

  

Market based provision of inputs 
 

Specialized PPPs (storage, logistics centers, R&D) 

  

Intellectual property rights 
 

Quality control/labeling/branding 

  

Access roads, irrigation;                                                                       

Mapping of land   
Financing support for the better cooperatives/processors 

 Tourism  

Liberalization of key supporting 

industries:  
Access infrastructure (roads, airports, ports) 

  

transport, retail, construction 
 

Competition for developing/managing key zones  and  

  

entertainment, business services, 

education…  
assets as PPPs (culture, nature, exhibition centers…) 

      

 

Mining 

 

Secured mining rights ; Mining Code  
 

PPPs to conduct geological surveys 

  

Global and transparent auctions 
 

Upstream and downstream linkages 

  

Environment legislation 
 

PPPs to extend benefits of mining related infrastructure 

  

Sound/transparent management of 

revenues  

       

Q
u

ic
k

 W
in

s 

 
Metal processing 

 

Liberalization of energy sector   
 

 Social and environmental mitigation measures 

  

Privatization of old industrial assets 
 

  

      

 Hydropower  

Liberalization of energy sector  
 

  

  

Environment legislation, technical 

specifications, grid regulation    
PPPs & FDI, supporting infrastructure  

 
Light 

Manufacturing/ 

Apparel 

 

Free trade/customs union 
 

Plug and Play industrial zones (PPPs); value added growth 

  

Flexible labor markets 
 

Investment promotion towards Turkey and China 

      

 

Chemical  

 

Environment legislation, safety and 

quality systems  

Innovation/R&D, FDI and targeted investment promotion, 

skills development, value chain ehnahcement (horizontal, 

vertical)  

      

 Trade logistics  

Free trade/customs union 
 

World class transport infrastructure (PPPs),  

  

Liberalization of transport and trade 

finance  
including  storages, logistics centers, services etc  

       

B
ig

 P
ri

ze
s 

  Services (ICT 

and business)  

 

Liberalization of markets (banking, 

capital markets, telecom, accounting, 

legal)  
 

Worldclass payment system (PPP) 

  

Transparency and full compliance with 

international quality and disclosure 

standards  

 
Worldclass countrywide internet access (PPP) 

  
 

Support to venture capital (for all high value sectors) 

  

Intellectual property rights 
 

Incentives to learn English (for all high value sectors) and 

skills development 

 
Entertainment/   

movie 

production 

 

Liberalization of media 
 

Promotion and digitalization of cultural assets 

  

Intellectual property rights 
 

Festivals (PPPs) 

      

 

Pharmaceuticals 

& bio tech 
 

Liberalization of research (like 

Singapore)  
Innovation policy (for all high value sectors) 

  

Intellectual property rights 
 

Tax incentives (like Ireland) 

      

 Machines  
Privatization/modernization of old 

industrial assets 

 
Targeted Investment promotion (for all high value sectors) 

  

 

Vocational training/apprenticeships (for all high value 

sectors), R&D and FDI  

 
Automotive & 

Industrial 

Design  

 Free trade/customs unions 
 

Support linkages (for all high value sectors) 

  

 

Vocational training/apprenticeships (for all high value 

sectors), R&D and FDI  

      

 
Electronics & 

Electrial 

appliance  

 Free trade/customs unions 
 

Support technology transfers (for all high value sectors) 

   

Vocational training/apprenticeships (for all high value 

sectors), R&D and FDI  
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2. Context and Objectives 

12. In the aftermath of the global financial crisis in 2008-2009 and in the face of new challenges faced by 

Eurasian countries in the midst of the Eurozone crisis, the Government of Georgia recognises that the enhancement 

of industry competitiveness to be a key instrument in strengthening the country’s medium-term growth potential 

and a means to insulating the country from external shocks whilst supporting the Government’s social protection 

and equality program.  Box 2, below, illustrates the importance of diversification to consistent economic growth, 

using an example from another small economy: Singapore. 

13. Georgia has progressed significantly in recent years in addressing a number of constraints to private sector 

development and foreign direct investment. However, the Government of Georgia acknowledges that there is still 

potential to further improve competitiveness of Georgian industry and foster private sector development in order to 

create jobs, increase competition and expand economic opportunities within and outside the country.  In this way, 

the Government of Georgia aims to increase labour productivity, expand share of exports in GDP, and improve its 

competitiveness position in global rankings. 

14. As such, the Ministry of Economy & Sustainable Development has embarked on a comprehensive program 

aimed to enhance Georgian competitiveness by promoting a shift in the structure of the industry towards products 

and services with a higher level of value added and innovation, and aims to achieve this through a collaborative 

effort and with the strong support of the local and international private sector community and investor in order that 

it might;  

i) Continue reforms of enabling environment and quality infrastructure to promote domestic and 

international investments, ensure level playing field and fair competition, and minimize  market and 

government failures 

ii) Enhance competitive advantages, develop local capability and remove barriers to growth in specific 

sectors  

15. In support of this activity the World Bank has conducted a preliminarily analysis of Georgian industry in 

order to preliminarily identify and prioritise sectors and product groups for diversification in the extensive margin.  

The methodology in this paper is based on the Competitive Industries Sector Prioritisation Framework developed 

by the World Bank Competitive Industries Practice and (described in Section 3), the results of which are presented 

in this report.   

16. This report builds upon Trade Competitiveness Diagnostic Assessment (see Section 0)  prepared by the 

team of Jose Guilherme Reis, Jose Daniel Reyes and Gonzalo Varela from the International Trade Department of 

Poverty Reduction and Economic Management Network, World Bank. It aims to assist the Government of Georgia 

in understanding sectors’ comparative advantages for their further in depth analysis and development of the 

competitiveness strategy.      
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3. Sector Diagnostic Approach and Methodology 

17. The sector diagnostic analysis presented in this report is the first stage in a 3-stage process to build 

Competitive Industries.  First, it uses competitive industries sector prioritization framework.  Figure 1 shows a 

graphical representation of this process.  

Figure 1 - The Competitive Industries Sector Prioritization Framework 
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18. This Sector Prioritization Framework outlines an analytical process for identifying and prioritizing 

sectors for a variety of reasons and applications and across three different dimensions. The first and most 

commonly scrutinized dimension - the ‘Economic’ dimension - is typically related to Growth and introduces two 

concurrent analytical objectives; identifying ways of ensuring impact vs. identifying ways of measuring impact.  

Four interdependent variables are  identified as being relevant in this space; measuring and assessing growth rates, 

market share and relative advantage), employment levels and income.  The ‘Environmental and Social’ dimension 

which is often overlooked related to workplace displacement, participation in the formal economy of SMEs/micro 

firms, spillovers and linkages and inequality. From an economic analysis perspective, this dimension is often driven 

by Equity though of the three identified dimensions, the ‘Environmental and Social’ dimension is the most cross-

cutting.  The last of the three dimensions, the ‘Feasibility’ dimension, relates to the implement ability of activities 

and is typically driven by the capability or capacity of public and private institutions as well as the mechanisms in 

place to allow reform to occur.  As shown in Figure 1, the ‘Feasibility’ dimension can be assessed and/or driven by 

the political economy of a state or region as well as the sophistication of economic activity, factor endowments and 

latent or existing total factor productivity. 

19. As shown in Table 1, countries commonly face a number of competitiveness challenges, depending on 

whether the country is high-, middle- or low-income, and the degree of state fragility.  Each of these 

challenges can be tackled using selected analytical tools, as identified in the table below.   

 

Table 1 – Common Competitiveness Challenges (reproduced from Competitive Industries Sector 

Prioritization Framework) 

Country context  Common Competitive 

Challenges 

Variables Tools 

All countries (1) Jobs  and MSMEs Employment, Income, 

Share of MSMEs,  

Workforce displacement 

Analyze sector data with jobs data (e.g. 

BuDDY), Enterprise surveys, impact 

analysis. Also consider: Product space 

(spillovers) 

All countries (2) Macro-economic (sector) 

led growth 

Growth rates (including 

exports and 

investments), Market 

share, Product 

sophistication   

Export performance, Porter 5-Forces, 

Market trends. Also consider: FDI, export 

sophistication, Product space. Porter 

diamond, cluster bands, WEF index & data 

Middle-Income 

Countries 

Productive 

Transformation 

Endowments,  

Productivity (TFP, 

workforce 

development/skills), 

Spillovers 

Product space, export sophistication, 

Porter 5-Forces, Market trends. Also: RCA, 

cluster bands, Porter diamond. 

Low-Income 

countries (1) 

Value-added and 

innovation 

Sophistication (value-

added) 

Same as “Productive Transformation”  

Low-income 

countries (2) 

Export diversification and 

shocks 

See “Productive 

Transformation,” 

industry structure, 

Same as “Productive Transformation” Also 

consider: Herfindahl’s index 

http://intresources.worldbank.org/INTECASUMECSPE/Resources/Introducing_BuDDy.pptx
http://reports.weforum.org/global-competitiveness-report-2012-2013/


 

13 

 

Country context  Common Competitive 

Challenges 

Variables Tools 

product sophistication 

Fragile , 

Conflict, and 

Violent  (FCV) 

Situations 

Many of the above could 

apply, adjust for weaker 

institutions and difficulties 

in data collection  

See above. Work-around 

solutions around lack of 

data availability include 

(1) estimations, and (2) 

survey of experts 

Feasibility checklist, Enterprise survey 

Porter diamond, 

Porter 5-Forces, Product space, 

Value chain mapping, Market trends 

Special situation 

1 

New (greenfield) sectors Endowments, trends, 

and potential impact 

Porter diamond, Seven Forms of Capital, 

Porter 5-Forces, Market trends, and impact 

analysis 

Special situation 

2 

Geography and cross-

border trade 

Growth (e.g. exports,  

local output in volume 

and value) 

Product space analysis  

 

20. The results of analysis using these tools can then inform deep consultation with both public and private 

stakeholders and, ideally, help these stakeholders coalesce around mutually-agreed actions.  During implementation 

of these activities, analysis can be used to inform and improve reforms (whether policy-based, advisory, lending, 

investment or guarantees). 

 

 

Box 3. Tackling the top 10 barriers to Canadian competitiveness
5
 

 

Barrier I: Canada’s skills crisis  .  

Barrier II: Keeping Canadians Working/Helping federally regulated businesses to compete  

Barrier III: Improving the tax system   

Barrier IV: Breaking down internal trade barriers   

Barrier V: Making regulations work   

Barrier VI: Making Canada a magnet for international investment   

Barrier VII: Stimulating research and development and bringing it to market    

Barrier VIII: Using information and communication technology to make Canada competitive   

Barrier IX: Providing the Financing Businesses Need to Grow   

Barrier X: Building a 21st Century Infrastructure 
 

                                                      

5
 Canadian Chamber of Commerce, http://www.chamber.ca/ 
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3.1 Complementarity with World Bank Trade 

Competitiveness Diagnostic Framework 

21. The Trade Competitiveness Diagnostic Analytical framework (TCD) is a tool developed by the 

International Trade Department of the World Bank (Figure 2). This framework involves assessing trade 

performance along various dimensions that contribute to form a comprehensive picture of the sustainable 

competitiveness of the export sector, including: 

(i) the level, growth and market share performance of existing exports in existing markets (the “intensive 

margin”) 

(ii) diversification of products and markets (the “extensive margin”) 

(iii) the quality and sophistication of exports (the “quality margin”) 

(iv) the survival of export flows (the “sustainability margin”), and (v) revealed factor intensities as constraints 

for export growth. 

Figure 2 - Trade Competitiveness Diagnostic Analytical Framework 

 

 

22. The TCD is a structural approach to identify patterns and opportunities for economic diversification.  

The Competitive Industries approach in this report drills deeper into specific sectors.  The TCD 

comprehensively assesses cross-cutting factors affecting export performance, for instance identifying that a 

country’s economy is not well diversified, and highlighting the underlying factors that are resulting in a lack of 

diversification. Its scope however, does not go so far as to identify which sectors or product groups would be ripe 

for such diversification. The Competitive Industries Sector Prioritization framework therefore builds on this 

analysis and goes some way to meet this oft-needed requirement, identifying sectors that have potential to meet 

identified competitiveness challenges. 

 

 

TRADE OUTCOMES ANALYSIS

Growth and share
(Intensive margin)

Diversification
(Extensive margin)

Quality & sophistication 
(Quality margin)

Entry & survival 
(Sustainability margin)

COMPETITIVENESS DIAGNOSTICS

Market access

channels

Factor and transaction costs Technology and efficiencyEntry costs

Supply side factors Trade promotion 
infrastructure

Incentive 
framework

Factor conditions
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4. Selected Tools for Georgian Sector Analysis: Rationale and Limitations 

23. The Government of Georgia is seeking to identify sectors and product groups into which Georgia can 

diversify that will contribute to Georgia’s GDP at elevated levels of Total Factor Productivity (TFP).  These sectors 

can be divided into two groups; Existing Sectors (existing export sectors with significant performance improvement 

potential relating to size and/or productivity) and New Sectors.  New Sectors might be further subdivided into 

“Quick Wins” (sectors close to Georgia’s current capacity frontier) and “Big Prizes” (high-value sectors with large 

export markets further away from Georgia’s current capacity, which may be worth pursuing).   

Figure 3 - Classification of sectors and product groups which have the potential to increase 

Georgia’s competitiveness and total productivity 

 

 

 

4.1 Rationale 

24. As described in Section 3, analysis tools must be selected in concordance with the country context, the 

competitiveness challenges being faced, and the variables at play.  With this in mind, five tools have been used to 

preliminarily identify sectors and product groups which have the potential to increase Georgia’s competitiveness 

and total productivity; 

1) Revealed Comparative Advantage Identifying Sectors where Georgia is competing well 

2) Product Space Analysis Measuring the attractiveness of sectors and their distance from 

Georgia’s capacity frontier 

3) Benchmarking Production Costs (e.g. 

factor, input, transaction) 

Identifying those sectors where Georgia could have a production cost 

advantage 

 

4) Country Export Comparison Identifying attractive sectors where Georgia could compete based on 

the experiences of similar successful countries further up the 

competitiveness ladder 
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5) Country Share vs. GDP Comparison Assessing Georgia’s performance in certain sectors and product groups 

relative to  its overall level of economic development and in so doing 

determining the level of ‘effort’ that might be required to diversify into 

such sectors 

 

6) Consultations Validating and qualifying findings from desk-based research and 

secondary data through discussion and interviews with Private Sector 

representatives, government and industry groups. 

 

 

4.2 Limitations 

25. Key to the framework is the concept that Evidence based and based on rigorous analytics, however it is 

important that tools are ratified through inclusive design through public-private consultation, building on existing 

efforts.  Additionally each of the tools themselves has their own limitations and should be used with caution. As an 

example (referencing the list above); 

• Intangible/service sectors (e.g. power, tourism, ICT and logistics) are not included in tools 1, 2, 4 and 5 

• Tools 1, 2, 4 and 5 are based on gross exports and excludes domestic sales (as opposed to being based on 

value added) 

• Tool 3 does not capture quality / capacity dimension 

26. Additionally, the interpretation of each of the tools can be subjective (individual descriptions, merits and 

limitations of each tool are included in detail in each section. 

27. Finally, each of the results identified in the analysis must be individually assessed and ratified; the bulk of 

the analysis is based on export secondary data which can include anomalies to do with erroneous reporting as well 

as embedded limitations to the tools. 

Box 4 :  Insulating an Economy from External Shocks: Growth through Diversity in Singapore 

Singapore’s economic transformation is a well-known success story: from approximately $900 GDP per 

capita in 1970 to $12,090 by 1990, and $43,324 by 2010.  But beneath this headline growth, individual 

industries within the Singaporean economy have experienced continuous volatility.  It has been the diversity of 

industries which, except in rare circumstances such as the financial crisis of late 2008, has maintained the 

relative stability of the country’s growth path.  Exports for pharma and pharma-related products grew from USD 

0.2 billion in 1989 to USD 1.65 billion in 1999, and then to USD 7.65 billion in 2009/10, an average of 23.8% p.a.  

This increase in exports has been extremely volatile, with some years (1991, 1996, 2006) showing massive export 

growth over the past year; and exports experiencing a negative growth rate in other years (1992, 1998, 2002).  

Likewise, electronics exports grew 16% p.a. from 1989 to 2000, but with a standard deviation in year-on-year 

growth of 22%, almost doubling in some years and dropping a quarter in others.  Overall, in the period 1990-2010, 

the standard deviation of growth for these two industries was 22% in electronics and 37% in pharmaceuticals, vs 

only 4.5% for GDP per capita.  From 1980 to 2010, petroleum products grew 9% p.a. with a standard deviation of 

22%.  Together these three industries make up almost 45% of exports and are individually 5 times to 8 times more 

volatile than the economy as a whole. 

The country’s economic growth has resulted from a targeted strategy of cluster selection (electronics
6
, 

chemicals, logistics and financial services).
7
 The strategy included two programs for developing industrial clusters 

– the Cluster Development Fund and the Co-Investment Program.  The USD 1 billion Cluster Development Fund 

                                                      

6 Within manufacturing, electronics is the biggest contributor to GDP and the main employer. Within electronics, semi-conductors is the major contributor. 
7 Prof. Michael E. Porter, “Singapore Competitiveness: A Nation in Transition,” 28 November 2006; Launch of the Asia Competitiveness Institute, Harvard 

Business School, Singapore. 
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aimed at promoting strategic projects “in manufacturing and services through equity participation in joint ventures 

and co-investment projects. The Co-Investment Program involved government equity participation… “
8
 

The clusters on which Singapore’s public and private sector focused have remained relatively uncorrelated in 

demand, except in extreme crises, and have each built on slightly different comparative advantages: logistics 

on Singapore’s geographic position; financial services on its regulatory environment and political stability; and 

electronics and chemicals on its skilled and relatively low cost labor.  Naturally, some industries have enabled 

others, particularly world-class logistics costs, enabling Singaporean firms to relatively seamlessly insert themselves 

into sophisticated global supply chains. 

In all, then, the country has built reaped the benefits of a diverse economic vocation.  Moreover, it has not 

stood still, but refreshed its structure.  For example, policymakers have become aware that to continue to attract 

the best global talent it needs to reform its image, in particular the vibrancy of its leisure and entertainment industry.  

At the same time, the country has realized that financial services and other high-value added industries by their 

nature will generate little employment: during 2000-2010, employment in financial services only increased from 4% 

to 4.6% of total employment, though it remained at approximately 11% of GDP (according to Singapore Department 

of Statistics). 

 

5. Identifying sectors in which Georgia is currently performing well 

5.1 Revealed Comparative Advantage 

Box 1 : Key Methodological Concepts – Revealed Comparative Advantage 

 

Revealed Comparative Advantage Index can be defined thus; 

RCAij = (Xij/Xit) / (Xwj/Xwt)
9
 

 

Where Xij and Xwj are the values of country i’s exports of product j and world exports of product j and where Xit 

and Xwt refer to the country’s total exports and world total exports. A value of less than unity (1) implies that the 

country has a revealed comparative disadvantage in the product. Similarly, if the index exceeds unity (1), the 

country is said to have a revealed comparative advantage in the product. 

 
Definition taken from World Trade Integrated Solutions, World Bank (WITS) 

 

Table 2 - Top 10 products in which Georgia exhibits Revealed Comparative Advantage (ordered by RCA 

Index 2011) 

Code Description Leamer 

Classification 

RCA2001 RCA2006 RCA2011 

7911 Rail locomotives, electric Machinery 41.3757 91.6305 67.1067 

577 Edible nuts (excl. nuts used for the extract. of oil) Tropical Agriculture 26.4312 47.1138 54.9165 

2871 Copper ores & concentrates; copper matte/cement Raw Materials 26.4936 25.3381 44.413 

5621 Mineral or chemical fertilizers, nitrogenous Chemical 12.8458 36.8811 41.7676 

                                                      

8 ‘Singapore: Towards a knowledge based economy’, available at: 

http://www.d1074616.domain.com/worldcapitalinstitute/makciplatform/files/Singapore_Towards%20k-Economy_0.pdf  
9
 Balassa, Bela (1965): Trade Liberalization and Revealed Comparative Advantage," Manchester School of Economic and 

Social Studies, 33, 99-123 

http://www.d1074616.domain.com/worldcapitalinstitute/makciplatform/files/Singapore_Towards%20k-Economy_0.pdf
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6716 Ferro-alloys Capital Intensive 16.026 17.0477 38.7337 

564 Flours, meals & flakes of potatoes. Fruits & 

Vegetables 

Tropical Agriculture  13.6978 28.324 

7933 Ships, boats and other vessels for breaking up Machinery 0.8707 19.1488 23.8113 

1110 Non-alcoholic beverages, n.e.s. Tropical Agriculture 31.2217 49.1335 23.5308 

12 Sheep and goats, live Animal Products   23.0951 

2820 Waste and scrap metal of iron or steel Raw Materials 71.6744 21.7663 18.0873 

Source: WITS (UN Comtrade) 

 

5.2 Share of World Exports 

28. For the sake of comparison and context, Table 3 shows Georgian products with highest global market share 

for the same three periods, ordered by 2011 values. It is interesting to note here that 9 out of the 10 products that 

feature in Table 2 also feature inTable 3 (though they appear in a different order).  This is a significant observation 

as a common criticism of RCA analysis is that comparative advantage can be wrongly inferred where the 

denominator is particularly small (See Box 1). The fact that both the RCA indices and the data for global market 

share are very similar negates this worry in this particular case. Georgia has increased its global market share of 

exports of Ferro-Alloys, Edible nuts, Mineral/chemical fertilizers, Copper Ores and Ships, Boats and other vessels 

(the latter significantly since 2001). As with RCA, Georgia’s global market share in export of Rail locomotives, has 

decreased significantly (halved) since 2006 (although the 2011 figure is higher than that for 2001.  The same is 

again the case for non-alcoholic beverage although the fall between 2006 and 2011 is not as significant.  

“Radioactive material” and “Waste and scrap metal of iron” are two products in Georgia’s list of top 10, where 

Georgia’s global market share of these exports has consistently decreased.  

 

Table 3 - Georgian products with highest global market share (ordered by share in 2011) 

Code Description Leamer Classification Share 

2001 

Share 

2006 

Share 

2011 

6716 Ferro-alloys Capital Intensive 0.25% 0.38% 0.91% 

7911 Rail locomotives, electric Machinery 0.58% 1.72% 0.90% 

577 Edible nuts (excl. nuts used for the extract. of oil) Tropical Agriculture 0.25% 0.57% 0.71% 

5621 Mineral or chemical fertilizers, nitrogenous Chemical 0.11% 0.54% 0.54% 

2871 

Copper ores & concentrates; copper 

matte/cement Raw Materials 0.29% 0.30% 0.48% 

7933 Ships, boats and other vessels for breaking up Machinery 0.01% 0.32% 0.46% 

12 Sheep and goats, live Animal Products 

 

0.43% 

1110 Non-alcoholic beverages, n.e.s. Tropical Agriculture 0.29% 0.57% 0.40% 

5249 Other radio-active and associated m Chemical 0.34% 1.38% 0.38% 

2820 Waste and scrap metal of iron or steel Raw Materials 0.77% 0.41% 0.35% 

Source: WITS (UN Comtrade) using Mirror Data 
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6. Identification of Export Opportunities for Georgia 

29. The main objective of this analytical tool is to assess the ‘distance’ of high value, high-potential products 

from Georgia’s current productive structure and to identify options for GDP-enhancing export diversification. The 

framework combines: i) the product space methodology; ii) the country’s pattern of revealed comparative 

advantage, and iii) the concept of PRODY, which reflects the level of sophistication of individual exports. See for a 

brief description of these concepts (an explanation of RCA can be found in Box 1, Section 5). 

Box 2 : Key Methodological Concepts - Product Space Analysis 

 
Product Space Methodology 

The product space methodology – as presented by Hidalgo et al (2007)
10

 - draws on the hypothesis that countries that 

build up competence in producing a certain good can redeploy their human, physical and institutional capital more 

easily if they seek to produce goods that are “nearby” those that they are producing already.  Indeed, “a product’s 

proximity to existing areas of comparative advantage is one of the most significant determinants of whether a country 

will develop an advantage in that product in the future”
11

.  In this sense, a country’s position in the product space (the 

network representation of all products exported) signals its capacity for structural transformation. Products in the map’s 

periphery are generally less sophisticated (normally with a lower income elasticity of demand for exports) than those in 

the core, implying that not all products have the same consequences for economic development. Therefore, structural 

transformation tends to be a much easier process for countries that produces goods in the dense core of the product 

space, since the set of acquired capabilities can be easily redeployed into the production of other products. On the other 

hand, the shift to the production of other products will be more challenging for a country that specializes in peripheral 

products. 

PRODY 

It is a measure of export sophistication of a given product designed by Hausmann, Hwang and Rodrik (2006)
12

. This 

measure defines the sophistication of a given product in terms of the per capita incomes of the countries that export it; it 

is computed as follows: 

        ∑
      ⁄  

∑        ⁄ 
 

   

 

Where the PRODY of product k is the ratio of the export share of k in country j to the sum of the export shares of k in 

all countries weighted by their per capita incomes of the countries that export the product.  In a sense, it reflects a 

notional income level of k. The higher the PRODY, the ‘richer’ or more sophisticated the product. 

 

30. Drawing on these concepts, a two-step approach is adopted: First, the distance (represented as a measure of 

‘density’ – products in the denser area of the map are closer together) from each non-occupied
13

 (4-digit SITC 

Rev.2) product to Georgia’s current productive structure (as represented by its pattern of revealed comparative 

                                                      

10
 Hidalgo C. et al, 2007. The Product Space Conditions The Development of Nations. Science (317), 482 

11
 Hausmann, Ricardo & Bailey Klinger (2007), ‘The Structure of the Product Space and the Evolution of Comparative 

Advantage’, CID Working Paper #146, Center for International Development, Harvard University, 

http://www.hks.harvard.edu/var/ezp_site/storage/fckeditor/file/pdfs/centers-

programs/centers/cid/publications/faculty/wp/146.pdf  
12

 Hausman R. et al, 2006. What You Export Matters. Journal of Economic Growth, Springer, vol. 12(1), pages 1-25, March. 
13

 Non-occupied products are defined as those products in which Georgia does not have revealed comparative advantage for 

2010-2011 and might or might not currently export. Conversely, occupied products are those in which Georgia has revealed 

comparative advantage in those years. 

http://www.hks.harvard.edu/var/ezp_site/storage/fckeditor/file/pdfs/centers-programs/centers/cid/publications/faculty/wp/146.pdf
http://www.hks.harvard.edu/var/ezp_site/storage/fckeditor/file/pdfs/centers-programs/centers/cid/publications/faculty/wp/146.pdf
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advantage) is computed. The density of each non-occupied product therefore represents how easy it is to develop 

revealed comparative advantage in that particular product given that the country has developed RCA in related 

products. Intuitively, products with higher density are easier to ‘move to’ (develop RCA) as they use similar 

capabilities as those sectors that Georgia has already mastered (i.e. has developed RCA).  Second, the pairwise 

observations of density and sophistication (PRODY) of each non-occupied product for Georgia in 2010-2011 are 

plotted (see  

31. ). The x-axis measures 

the density or proximity of each 

non-occupied product to 

Georgia’s current productive 

structure with closer products to 

the left (the x-axis has been 

inverted). The y-axis measures 

the level of sophistication or 

PRODY, with higher values 

indicating greater product 

sophistication. The red 

horizontal line indicates 

Georgia’s export basket 

(weighted) average PRODY – 

also called EXPY; products 

above this line represent those 

above Georgia’s current export 

basket in terms of sophistication. 

The colors represent Leamer 

commodity groups.  

Figure 4 - Density vs. Sophistication of Non-occupied products 

 

 

 

Source: World Bank staff elaboration based on WITS (mirror) data. 

Note: PET = Petroleum; RAW = Raw Materials; FOR = Forest Products; TRO = 

Tropical Agriculture; ANI = Animal Agriculture; CER = Cereals; LAB = Labor 

Intensive; CAP = Capital Intensive; MAC = Machinery; CHE = Chemicals 

Figure 4 - Density vs. Sophistication of Non-occupied products 
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32. The figure reveals a 

clear correlation between density 

and sophistication (or indeed 

between proximity and 

sophistication). Products that are 

closest to the current productive 

structure (further to the y-axis) 

are easiest to move toward but 

are not necessarily as 

sophisticated.  Conversely, 

assuming that a country should 

try to export goods with high 

PRODY (as recommended by 

Hausmann, Hwang and Rodrik 

(2006)), the further Georgia 

aims to move away from its 

current productive structure 

(products further to the right) the 

more difficult it will be to 

develop comparative advantage 

although these shifts in 

productive structure are 

generally rewarded with higher 

sophistication (products with 

higher PRODY). 

33. As it is unlikely that a given country can develop enough capabilities to have comparative advantage in all 

products, it is useful to define a threshold value to indicate how far a country can go from its current productive 

structure. The export opportunity spectrum would be then limited by two thresholds: one standard deviation (sd) 

from the mean density (of the current basket) and less one sd from the mean density. 

  

 
 

Source: World Bank staff elaboration based on WITS (mirror) data. 

Note: PET = Petroleum; RAW = Raw Materials; FOR = Forest Products; TRO = 

Tropical Agriculture; ANI = Animal Agriculture; CER = Cereals; LAB = Labor 

Intensive; CAP = Capital Intensive; MAC = Machinery; CHE = Chemicals 
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34. Considering only 

those products above 

Georgia’s average level of 

economic complexity, it can 

be seen that Quadrant 1 - 

with a threshold of 1sd from 

the mean density of the 

current basket - contains 

products closest to 

Georgia’s current export 

basket.  In sum, they include 

some raw materials, tropical 

agriculture, forestry and 

animal products and labor 

intensive products.  

Diversification into these 

products and activities could 

be relatively easy for 

Georgia according to 

Product Space theory, 

however as the PRODY of 

these products is low, the 

‘reward potential’ for 

diversification into these 

products is also reduced.  

Appendix 11.2  lists all products in this group while ranking them according to the “opportunity gain” criteria by 

product, which is essentially the (product-level) multiplication of inverse density by PRODY.  

35. Products in Quadrant 2 – defined as those between  - 1 sd from the mean density - are conceptually 

‘further away’ from those products for which Georgia has revealed comparative advantage. This quadrant is 

dominated by machinery, chemicals and capital intensive products.  Whilst these products may be more difficult for 

Georgia to export as Georgia is less likely to have the necessary factor conditions for competitive export of these 

products, the potential reward for doing so is much higher.  These products are listed in Appendix 11.3 and ranked 

by descending order of “opportunity gain”. 

36. Having identified those products that lie in quadrants 1 and 2, there is added benefit in filtering them 

further. An additional criterion is used to limit products within each quadrant – to those goods that lie among the 

top 100 in terms of worldwide export value in the 2010-2011 period. This would allow the identification of 

products that i) could let Georgia to pursue with an income-enhancing export diversification strategy; and, ii) 

belongs to high value markets. In the case of products in quadrant 2, an second additional filter is applied: select 

products that are above the EXPY line. 

37. In this way, two ‘final’ set of products could be labeled: the quick wins and the big prize (see Error! 

eference source not found. for details):  

 

 

Figure 5 - Export Opportunity Spectrum for Georgia 

 

 
Source: World Bank staff elaboration based on WITS (mirror) data. 

Note: PET = Petroleum; RAW = Raw Materials; FOR = Forest Products; TRO = Tropical 

Agriculture; ANI = Animal Agriculture;  CER = Cereals; LAB = Labor Intensive; CAP = 

Capital Intensive; MAC = Machinery ; CHE = Chemicals 
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Figure 6 – “Quick Wins” vs. “Big Prize” 

 
Source: World Bank staff elaboration based on WITS (mirror) data. 

Note: PET = Petroleum; RAW = Raw Materials; FOR = Forest Products; TRO = Tropical Agriculture; ANI = 

Animal Agriculture;  CER = Cereals; LAB = Labor Intensive; CAP = Capital Intensive; MAC = Machinery ; 

CHE = Chemical 
 

Table 4 - Quick Wins Products for Georgia 

SITC4 SITC4 name Leamer  

classification 

Export 

value 

($000) 

RCA 

(2010/2011) 

8973 Jewelry of gold, silver or platinum Labor Intensive 39.39 0.0028 

8211 Chairs and other seats and parts Labor Intensive 1290.70 0.0814 

5121 Acyclic alcohols & their halogenated, derivatives Chemical 4927.30 0.3852 

3414 Petroleum gases and other gaseous hydrocarbons  Raw Materials 9.66 0.0002 

6672 Diamonds, unworked cut/otherwise work. not mounted/set Labor Intensive 4.42 0.0001 

111 Meat of bovine animals, fresh, chilled or frozen Animal 

Products 

251.89 0.029076 

3413 Petroleum gases and other gaseous hydrocarbons Raw Materials 4795.703 0.100995 

2815 Iron ore and concentrates, not agglomerated Raw Materials 1651.326 0.045103 

8439 Other outer garments of textile fabrics Labor Intensive 2646.261 0.212169 

8451 Jerseys, pull-overs, twinsets, cardigans, knitted Labor Intensive 3171.073 0.230795 

Source: World Bank staff elaboration based on WITS (mirror) data. 

Note 1: highlighted products are those that lie within the top 35 in terms of opportunity gain 

Note 2: RCA is computed for exports in the 2010-2011 period as a way to smooth the value and control for potential spikes in 

trade data for one particular year 
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6.1 ‘Quick Wins’  

38. The “Quick Wins” group comprises products and groups Quadrant 1 – relatively close to Georgia’s current 

core of comparative advantage - that also enjoy high value in global trade market (see Error! Reference source 

ot found.). The analysis reveals only few products, which is unsurprising as it reflects the fact that Quadrant 1 

contains goods of relatively low PRODY very few of which are among the Top 100 products exported globally. 

Product group 8973 – “Jewelry of gold, silver or platinum” is identified as being the product within relatively easy 

reach with most potential for opportunity gain for Georgia.  As can be seen Georgia’s exports of this product are 

very low, further underlining the potential.   

 

Box 3 : A note on SITC Code 3413 and 3414 – Petroleum Gases 

The purpose of product space analysis is to identify products that are ‘similar’ or ‘related’ to products in which Georgia 

exhibits Revealed Comparative Advantage by virtue of shared factor conditions such as methods of production, necessary 

infrastructure, transferable skills and/or availability of raw materials. As described, this may include products that Georgia does 

not currently export. However as the criteria includes products in which Georgia is increasing RCA, Petroleum Gas or a 

derivative of it was unexpected considering that Georgia has no such resource.  The explanation lies in the fact that SITC Code 

3414 refers to “Petroleum gases and other gaseous hydrocarbons (not elsewhere specified)” and therefore reports exports of 

liquefied gas outside typically recorded petroleum gases. Further investigation will be necessary to concretely identify the 

nature of these exports from Georgia but this code has been disregarded and anomalous for the purposes of this analysis. 

39.  ‘Big Prizes’ Table 5 shows the big prize products that would be comparatively more difficult for Georgia 

to diversify into – as they are originally from Quadrant 2 and above Georgia’s EXPY. But these products have high 

potential gain for Georgia.  The list is dominated by machinery and capital intensive products and includes 

essentially products from the following SITC 2 digit groups:  

 77- - Electrical machinery, apparatus and appliances, n.e.s., and electrical parts thereof ; 

 78 - Road vehicles (including air-cushion vehicles);  

 87- Professional, scientific and controlling instruments and apparatus, n.e.s;  

 88 - Photographic apparatus, equipment and supplies and optical goods, n.e.s.; watches and clocks; and  

 89 - Miscellaneous manufactured articles, n.e.s..  

40. There are also some chemical products (codes 54, 55 and 59) and manufactures of metals (code 69) that are 

also shown in the list.  Each of these products are part of the Top 100 products exported globally in the 2010-2011 

period. 

 

 

 

 

 

 

Table 5 - Big Prizes Products for Georgia 

http://unstats.un.org/unsd/cr/registry/regcs.asp?Cl=28&Lg=1&Co=77
http://unstats.un.org/unsd/cr/registry/regcs.asp?Cl=28&Lg=1&Co=78
http://unstats.un.org/unsd/cr/registry/regcs.asp?Cl=28&Lg=1&Co=88
http://unstats.un.org/unsd/cr/registry/regcs.asp?Cl=28&Lg=1&Co=89
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SITC4 SITC4 name 
Leamer 

classification 

Exports 

($000) 

RCA 

(2010/2011) 

8851 Watches, watch movements and cases Machinery 609.498 0.067498 

5416 Glycosides; glands or other organs & their extracts Chemical 4579.151 0.190339 

8996 Orthopedic appliances, surgical belts and the like Labor Intensive 1115.48 0.089105 

8720 Medical instruments and appliances Machinery 2142.722 0.098019 

7149 Parts of the engines & motors of 714--and 718.88 Machinery 2261.043 0.145249 

7492 Taps, cocks, valves etc. for pipes, tanks, vats etc. Machinery 5372.964 0.274823 

7442 Lifting ,handling, loading mach. Conveyors Machinery 1818.833 0.169222 

7924 Aircraft exceeding an unladen weight of 15000 kg Machinery 0 0 

5112 Cyclic hydrocarbons Chemical 39.636 0.003353 

6940 Nails, screws, nuts, bolts etc. of iron, steel, copper Capital Intensive 809.064 0.079781 

7721 Elect. app. such as switches, relays, fuses, plugs etc. Machinery 8663.703 0.194645 

8939 Miscellaneous art. of materials of div.58 Labor Intensive 2104.221 0.088923 

7788 Other elect. machinery and equipment Machinery 4321.187 0.16218 

5417 Medicaments(including veterinary medicaments) Chemical 33185.36 0.353392 

7810 Passenger motor cars, for transport of pass.& goods Machinery 8909.395 0.056767 

7849 Other parts & accessories of motor vehicles Machinery 1431.118 0.017343 

7491 Ball, roller or needle roller bearings Machinery 491.129 0.055316 

7649 Parts of apparatus of division 76--- Machinery 5956.708 0.120866 

7436 Filtering & purifying mach. for liquids & gases Machinery 1086.685 0.111988 

7139 Parts of int. comb.  piston engines of 713.2-/3-/8- Machinery 334.825 0.020006 

6997 Articles of iron or steel, n.e.s. Capital Intensive 1653.004 0.164999 

6991 Locksmiths wares, safes, strong rooms of base metal Capital Intensive 149.148 0.01489 

7781 Batteries and accumulators and parts Machinery 348.202 0.033631 

5831 Polyethylene Chemical 340.825 0.017913 

7415 Air conditioning mach. self-contained and parts Machinery 249.347 0.026408 

6749 Other sheets and plates, of iron or steel, worked Capital Intensive 315.612 0.022577 

7239 Parts of the machinery of 723.41 to 723.46 Machinery 2613.13 0.187487 

6822 Copper and copper alloys, worked Raw Materials 221.893 0.014944 

5530 Perfumery, cosmetics and toilet preparations Chemical 906.997 0.0502 

5832 Polypropylene Chemical 146.877 0.015799 

8310 Travel goods, handbags, brief-cases, purses ,sheaths Labor Intensive 80.436 0.006311 

7712 Other electric power machinery, parts of 771-- Machinery 1212.103 0.070072 

6746 Sheets & plates, rolled; thickness of less than 3mm. Capital Intensive 2747.37 0.236973 

7758 Electro-thermic appliances, n.e.s. Machinery 626.166 0.059433 

7821 Motor vehicles for transport of goods/materials Machinery 4994.152 0.171692 

7611 Television receivers, color Machinery 737.227 0.028467 

8931 Art. for the conveyance or packing of goods Labor Intensive 1570.26 0.135828 

6911 Structures & parts of struc.; iron/steel; plates Capital Intensive 3020.479 0.315282 

6251 Tyres, pneumatic, new, of a kind used on motor cars Capital Intensive 131.591 0.012285 

6727 Iron or steel coils for re-rolling Capital Intensive 297.067 0.023762 

7932 Ships ,boats and other vessels Machinery 761.73 0.058472 

6842 Aluminium and aluminium alloys, worked Raw Materials 498.967 0.032716 
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SITC4 SITC4 name 
Leamer 

classification 

Exports 

($000) 

RCA 

(2010/2011) 

8219 Other furniture and parts Labor Intensive 11929.92 0.681993 

980 Edible products and preparations n.e.s. Cereals 2909.333 0.200043 

6812 Platinum and other metals of the platinum group Raw Materials 6.758 0.000743 

7731 Insulated, elect. wire, cable, bars, strip and the like Machinery 1127.818 0.046145 

8510 Footwear Labor Intensive 1095.67 0.040826 

2222 Soya beans Cereals 0 0 

4242 Palm oil Cereals 0 0 
Source: World Bank staff elaboration based on WITS (mirror) data. 

Note 1: highlighted products are those that lie within the top 35 in terms of opportunity gain 

Note 2: RCA is computed for exports in the 2010-2011 period as a way to smooth the value and control for potential spikes in trade data for 

one particular year 

 
Box 4  - Can Georgia Successfully Target the Export of New Products? The Case of Intel in Costa Rica 

In the mid-1990s, in line with careful planning to upgrade Costa Rica’s productive structure and develop a high tech industry cluster, José 

María Figueres, President of Costa Rica (1994-1998), personally led a concerted effort to attract Intel - the world’s largest semiconductor 

company - to Costa Rica. 

 

As a result of these efforts, in 1996 Intel announced that it would construct a new US$300 million assembly and test plant in Belén. At that 

time, with annual revenues of more than US$20 billion, Intel’s gross sales were approaching twice the GDP of tiny Costa Rica, which had a 

population of only 3.5 million. Intel’s plan called for the establishment of a campus that could accommodate up to four plants employing 

3,500 people. 

 

Since that time, Intel has invested an additional $600 million, and the number of local employees has grown from 500 to 2,800. Costa Rica 

now exports more than $2 billion in products per year on average.  

 

Costa Rica’s entry into this completely new sector has changed the landscape of education, business practices and foreign investment and 

indeed Costa Rica is now ranked 6th in competitiveness rankings in Latin America according to the World Economic Forum.   Since Intel’s 

move, more Costa Ricans have graduated with degrees in highly skilled areas like engineering or tech design arising from a greater emphasis 

on the sciences, math and technology in education curriculums, and many students learn English at a young age.  

 

Workplace standards, infrastructure and safety measures have been enhanced since 1997 and are better-regulated in keeping with 

international standards.  

 

Sources: MIGA (2006) The Impact of Intel in Costa Rica: World Bank Group / MIGA 

 Tico Times, 2012: Intel Marks 15yrs in Costa Rica [online] Available at http://www.ticotimes.net/More-news/Top-

Story/News/Intel-marks-15-years-in-Costa-Rica_Friday-April-27-2012 

 

 

Box 5 : Renault in Morocco 

 

Renault invested US$1.5bn, creating the second largest vehicle plant in Europe and North Africa.  The plant manufactures low-cost 

vehicles, which sell for around $7,000 per car.  Approximately 10% of production is destined for the local market in Morocco, with the 

remainder exported, mainly to Europe, but also to Turkey, Russia and others.  The plant’s capacity is 30 vehicles per hour (170,000 vehicles 

per year), with Renault now planning to scale-up capacity to 60 vehicles per hour (350,000 vehicles per year).   

 

The plant currently employs around 4,000 workers, with the increased capacity likely to employ an additional 3,000 workers, plus 

indirect employment through local suppliers estimated to be approaching 41,000 jobs as the plant expands. 

 

Why did Renault invest in Morocco?  The average wage in the Moroccan plant is approximately US$330, which is around one quarter that 

of Renault’s plant in Romania ($1,200) producing comparable vehicles.  Morocco has a solid base of parts and components suppliers 

(approximately $730m of production per year, with 24,000 employees—within thirty Tier 1 suppliers, and many more Tier 2 and 3 

suppliers).  Morocco is on the doorstep of large consumer markets in Europe.  Renault also received tax breaks for five years in Morocco, 

including, an exemption on customs duty for exported cars (the plant is built in customs free zone, 30 km from Tangiers port).  These last 

factors appear to have been the deal-makers, since Renault was reportedly on the verge of investing elsewhere until it received the tax breaks. 
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What can Georgia learn from this case?  On one hand, there are several encouraging aspects for Georgia from this story.  Georgia can 

offer similar advantages to Morocco in terms of competitive wages, a good logistics chain, and access to large neighboring markets—

including Turkey and Eastern Europe.  However, there are also clear challenges: unlike Morocco, Georgia does not offer a large base of local 

suppliers of parts and components.  Thus if Georgia sought to attract a similar sophisticated manufacturing investor, it would need to 

leverage its proximity to suppliers in Turkey by further improving the experience of firms importing from Turkey to Georgia. 

 

Sources include: http://www.unido.or.jp/download/AMICA-PRESENTATION_Japon.pdf 

                           http://www.just-auto.com/news/renault-plans-dacia-output-boost_id129792.aspx  

                           http://world.time.com/2012/02/09/renaults-morocco-factory-when-globalization-and-politics-collide/  

 

 

7. Benchmarking Georgian Factor Production Costs 

41. Benchmarking Production costs is a means of measuring the productivity performance gaps between 

Georgia and identified benchmark countries.  Typically such analysis would be sector-specific(for instance  “the 

number of hours of work needed to assemble a car”) however there is also benefit in assessing more general (or 

factor) productions costs to ascertain a more general view of which types of industries might be appropriate for 

development (for instance capital intensive, labour intensive, energy intensive etc). 

42. As Benchmarking exercises require a significant time commitment and are typically better driven by 

administrative authorities (with direct access to relevant data) the analysis presented here is included only as an 

indicator or starting point for deep and thorough investigation.  

Table 6 - Georgia Factor Production Costs Benchmarked (where available) against Selected Comparator 

Countries 
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Labor: Skilled (proxy - 

Financial and Insurance 

Services) 

Reported hourly labor 

cost per employee 

(yearly indicators, ILO) 

3.95 10.7 5 6.2         

Labor: Low-Skilled (proxy 

- Manufacturing Services) 

Reported hourly labor 

cost per employee 

(yearly indicators, ILO) 

1.58 3.94 4.4 5.6 1.26       

Labor income share in 

GVA (ILO, 2010) 

% (yearly indicators, 

ILO) 
29   44.1           

Labor cost (EU data: 

2011) 
cost per hour 1.81 4.6 4.2 5.7 2.25 7.9     

Commercial bank rates  

Commercial bank rates 

(for 6 -12 months local 

currency loan) 

21.38   11.43 5.86 5.00 5.55 16.47 9.21 

Tax (Corporate) % 15 20 16 15 25 21 20 20 

http://www.unido.or.jp/download/AMICA-PRESENTATION_Japon.pdf
http://www.just-auto.com/news/renault-plans-dacia-output-boost_id129792.aspx
http://world.time.com/2012/02/09/renaults-morocco-factory-when-globalization-and-politics-collide/
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Energy: Electricity prices 

for industrial consumers, 

second half 2011 (EU 

data) 

 EUR per kWh 0.062 0.096 0.083 0.111 0.075 0.082 0.06 0.094 

Energy Intensity 2010: (a 

measure of the energy 

efficiency of a nation's 

economy) 

GDP per unit of energy 

use (constant 2005 PPP 

$ per kg of oil 

equivalent) 

6.5 8.7 6.7 6.6 3.8 4 6.2 8.2 

Trade Logistics:World 

Bank Logistic 

Performance Index, 2012 

1 is the lowest score 

and 5 is the maximum 

score 

2.77 3.51 3 2.78 4.12 2.86 2.56 3.16 

Burden of customs 

procedure, WEF: 2012 

(1=extremely 

inefficient to 

7=extremely efficient) 

5.2 3.6 3 4.1 4.2 5.2 3.2 3.9 

 

43. Whilst it is acknowledged that this analysis is only in its nascent stages, from the data available it can be 

surmised that Georgia would benefit from pursuing energy intensive manufacturing activities, mining, labor 

intensive manufacturing and trade logistics.  However, concerted effort to change these factor costs (relative to 

competitor countries) will change and possibly upgrade Georgia’s potential to move into high-skilled services. 

8. Upgrading Georgia’s Export Basket towards Comparator Countries 

44. Justin Yifu Lin (2011)
14

 introduced the concept of targeting the manufacture and export of products that are 

exported by countries that have a per capita income about twice as high as theirs (the so called flying-geese pattern 

of industrial upgrading and diversification).  In this analysis, this concept is extrapolated to include non-resource 

driven economies, with a GDP per capita three- and in some cases four-times higher than the GDP per capita of 

Georgia, ideally exhibiting steady and sustained GDP per capita growth.  We selected eight such countries as 

comparators for Georgia: Bulgaria, Chile, Costa Rica, Croatia, Latvia, Romania, Tunisia and Turkey. 

45. The top 10 Exports of each country was identified and compared to identify commonly occurring products 

and product groups.  Those products that are being exported by comparator countries but which Georgia is not 

exporting are considered be ripe for diversification.  Product groups with a PRODY less than Georgia’s EXPY are 

excluded as these do not imply aspiration for Georgia. 

Patterns observed 

46. Motor vehicles and accessories and related products are exported by 4 out of 8 comparator countries.  

Exports of this type are not included in Georgia’s top 10 export basket. 

 

                                                      

14
 Lin, J.Y, 2012. New Structural Economics: A Framework for Rethinking Development and Policy. 1st ed. World Bank 

Publications 
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Country SITC2 Product Description  (USD,000) 

Turkey 7810 Passenger motor cars, for transport of pass. & goods 6,735,548 

Turkey 7849 Other parts & accessories of motor vehicles 4,082,914 

Turkey 7821 Motor vehicles for transport of goods/materials 3,838,906 

Romania 7810 Passenger motor cars, for transport of pass. & goods 3,075,507 

Romania 7849 Other parts & accessories of motor vehicles 2,736,839 

Tunisia 7849 Other parts & accessories of motor vehicles 307,424 

Latvia 7810 Passenger motor cars, for transport of pass.& goods 206,979 

47. All comparator countries export electrical and electronic appliances except Chile.  Note however that Costa 

Rica exports electronic microcircuits worth in excess of $15bn.  Exports of this type are not included in Georgia’s 

top 10 export basket. 

Country SITC2 Product Description  (USD,000) 

Romania 7643 Radiotelegraphic & radiotelephonic transmitters 2,195,029 

Turkey 7611 Television receivers, color 1,816,509 

Romania 7721 Electrical app. such as switches, relays, fuses, plugs etc. 1,505,513 

Tunisia 7721 Electrical app. such as switches, relays, fuses, plugs etc. 632,781 

Bulgaria 7721 Electrical app. such as switches, relays, fuses, plugs etc. 360,534 

Tunisia 7611 Television receivers, color 295,331 

Croatia 7711 Transformers, electrical 249,301 

Costa Rica 7721 Electrical app. such as switches, relays, fuses, plugs etc. 242,712 

48. The loosely related ‘insulated and electrical wire cable’ is also exported at volume by 4 of the comparator 

countries, however filtering products out that lie below Georgia’s EXPY excludes these products.  

Country SITC2 Product Description  (USD,000) 

Romania 7731 Insulated, elect. wire, cable, bars, strip and the like 3,239,977 

Turkey 7731 Insulated, elect. wire, cable, bars, strip and the like 2,187,573 

Tunisia 7731 Insulated, elect. wire, cable, bars, strip and the like 1,751,352 

Bulgaria 7731 Insulated, elect. wire, cable, bars, strip and the like 379,044 

 

49. Ferrous metal products, scrap and ores are exported by 6 of the 8 comparator countries. Georgia also 

exports products in this group but as much lower values.  Note that in this analysis ‘Bars and rods of iron/steel’ 

have been grouped with ‘Waste and scrap of iron/steel’ although they have very different product codes. The 

purpose of grouping them in this case is due to their ferrous metal properties. Note however that even in the event 

they were not grouped together; 4 comparator counties (+ Georgia) export ‘Bars and rods of iron/steel’ and 4 

comparator countries (+ Georgia) export Waste and scrap metal. The latter becomes 5 if one includes iron ore (a 

product with a similar code). 

Country SITC2 Product Description  (USD,000) 

Turkey 6732 Bars & rods, of iron/steel; hollow mining drill steel 2,875,329 

Chile 2815 Iron ore and concentrates, not agglomerated 1,725,191 

Romania 2820 Waste and scrap metal of iron or steel 1,152,003 

Bulgaria 2820 Waste and scrap metal of iron or steel 393,654 

Bulgaria 6732 Bars & rods, of iron/steel; hollow mining drill steel 355,904 
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Croatia 2820 Waste and scrap metal of iron or steel 291,511 

Latvia 2820 Waste and scrap metal of iron or steel 193,675 

Georgia 2820 Waste and scrap metal of iron or steel 186,302 

Latvia 6732 Bars & rods, of iron/steel; hollow mining drill steel 181,704 

Georgia 6732 Bars & rods, of iron/steel; hollow mining drill steel 52,706 

 

50. Medicaments are exported by four comparator countries. Exports of this type are not included in Georgia’s 

top 10 export basket. 

Country SITC2 Product Description  (USD,000) 

Romania 5417 Medicaments(including veterinary medicaments) 950,266 

Bulgaria 5417 Medicaments(including veterinary medicaments) 589,742 

Croatia 5417 Medicaments(including veterinary medicaments) 517,142 

Latvia 5417 Medicaments(including veterinary medicaments) 261,551 

Costa Rica 5417 Medicaments(including veterinary medicaments) 242,982 

 

51. Some other ‘strong performers’ have not been highlighted as they are dominated by one or two countries 

(as opposed to consistently appearing across all 8 comparator countries). Those countries typically have particular 

factor endowments or the products themselves are below Georgia’s EXPY.  These are: 

Textiles  - dominated by Tunisia and Turkey. Textiles are typically below Georgia‘s EXPY 

 

Copper alloys and ores 

(and non-ferrous metal) 

- dominated by Chile and Bulgaria. Chile is the world’s largest copper producer, Chile has   

approximately 24% of the world’s known copper reserves. Although Bulgaria’s copper 

reserves are much lower, Bulgaria is successfully applying leading underground mining 

practices. 

 

Wood and Wood Products - dominated by Latvia. (4 products in Latvia’s Top 10 export basket fall in this category). 

Latvia has the 4th highest proportion of land covered by forests in the European Union, after 

Finland, Sweden and Slovenia.[64] Forests account for 3,497,000 ha (8,640,000 acres) or 56% 

of the total land area. 

 

Fresh fruit - dominated by Chile and Costa Rica.  

 

52. According to Lin’s ‘flying geese’ theory then, Georgia should target the manufacture and export of Road 

Vehicles, electrical and electronic appliances, ferrous metals and medicaments. 
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9. Assessing Georgia’s performance in export markets in given sectors and product 

groups 

53. The Revealed Comparative Advantage Analysis (Section 5), the Product Space Analysis (Section 6) and 

the Export Comparison (Section 42) have all converged around for product groups relating to the export of road 

vehicles (SITC 78), electrical and electronic appliances (SITC 77), Iron and Steel (SITC 67) and Pharmaceuticals 

(SITC 54).  Having identified these as having potential it is then interested to ascertain how Georgia is fairing in the 

export of these products relative to its GDP. In so doing, Georgia can be judged to be on a trajectory comparable to 

that of more advanced economies. 

54. The set of graphs presented in Figure 7 plot the pairwise observations of export share for each specific 

SITC sector and (log) of income per capita per country. The main objective of this analysis is to check whether 

Georgia’s performance in export markets for these products is consistent with its overall level of economic 

development, proxied by its income per capita (PPP adjusted).  Georgia observations are colored in red. 

Comparator countries (as identified in Section 42) are colored blue.  

55. For the 4 product groups analyzed, the data suggests there is a quadratic relation between country share of 

exports and GDP per capita. For two of the products – electrical and electronic appliances (SITC 77), Iron and Steel 

(SITC 67) - Georgia presents a smaller share of exports than its GDP per capita would predict, which suggests that 

the country might be under exporting these products.  

Figure 7 - Real GDP per capita and share of worldwide exports by sector: all countries, 2011 

SITC 54 – Pharmaceuticals SITC 78 – Road Vehicles 
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SITC 67 – Iron and Steel SITC 77 - Electrical and electronic appliances 

  

Source: World Bank computation based on WDI data and UNCOMTRADE data 

 

10. Validating & Qualifying Secondary Data & Research:  

Findings from Consultations 

56. To validate the analysis, 32 firms were interviewed from the following industries machinery; 

pharmaceuticals; electronics; apparel; metal transformation; business & financial services, agriculture, agro-

processing, movie production and engineering services. Three categories of firms were targeted; (i) new large firms 

(both international and local); (ii) legacy large firms; (iii) small but growing firms. Furthermore,  

57. Three categories of firms were targeted; (i) new large firms (both international and local); (ii) legacy large 

firms; (iii) small but growing firms. Furthermore, other  stakeholders were interviewed including: corporate finance 

departments of Bank of Georgia and TBC Bank; donors active in Georgia (including GIZ, EBRD, USAID and 

others); Georgia Chamber of Commerce & Industry (GCCI); American Chambers of Commerce of Georgia; 

Georgia Small & Medium Enterprise Association (GSMEA); and the Ministries of Finance and Economy of 

Georgia. 

58. The consultations substantiated the findings from the analysis and corroborate the need for the government 

to engage in second generation interventions to support the functioning of the private sector.  These provide a first-

cut analysis of cross-cutting and sectoral interventions, but will be followed by a full ‘deep-dive’ sector analysis 

and extended discussions with the private sector, to focus on the most catalytic interventions. 

59. Interviewees noted that the government has had notable success in improving the business environment for 

business in Georgia.  In particular they noted that there has been:  i) a significant reduction in corruption which was 

cited as exemplary in contrast to other countries in the region, an, ii) improvements in infrastructure such as 

electricity and roads which used to be major constraints to doing business.    They also identified the following 

constraints to competitiveness faced and gave recommendations as to how the government could ameliorate them: 

10.1 Cross-cutting interventions  

10.1.1 Access to finance 

60. Lack of access to finance was cited as a major impediment for competitiveness.  Entrepreneurs have 

responded by engaging in risky activities, such as remortgaging their houses with the risk of ending up homeless if 
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the company collapses.  With respect to later stage financing, commercial banks are hesitant to fund project 

investments, typically require projects to be fully secured against collateral.  High interest rates in excess of 15% 

decrease the competitiveness of firms competing against firms in countries where similar financing is available at 

5%.   

10.1.2 Skills mismatch 

61. Many firms are frustrated at the quality of technical and vocational education and training (TVET) received 

in technical institutes, and have needed to invest heavily in training incoming workforce themselves.  Interviews 

revealed that most of the large firms usually brought in foreign specialists to train their workforce.  Some 

manufacturing firms have large training budgets; for example, GM Pharmaceuticals spends approximately US$ 1 

million per year training its staff.  The lack of relevant skills of the workforce also appears to be hindering 

international firms from locating in the country.  There are examples of firms who considered entry to Georgia but 

changed their plans because of an absence of workers already possessing a minimum level of practical skills.  To 

improve the skills mismatch firms recommend that the government should tailor the curriculum of vocational 

training programs in Georgia with the skills required by the private sector.  Improvements in vocational training 

should lead to an increase in productivity.  Several initiatives have been tried or are still ongoing, but the feedback 

from interviews was that that they have often been developed without private sector input and therefore do not meet 

the needs of firms.  Vocational training in Georgia has tended to be rather theoretical in nature, rather than focusing 

on practical skills of use on factory floors.  Teacher compensation also needs to be improved in order to discourage 

migration of good quality teachers.  Current wage rates are only around US$200-$300 per month, as set by the 

Ministry of Education much less than they can earn in other countries in ECA.  The Government could also 

consider stemming any further deterioration in Georgia’s population of technical institutes, and providing funding 

contingent on those technical institutes developing close ties with private-sector firms to ensure the relevance of 

their curricula.   

10.1.3 Quality infrastructure 

62. Firms indicated the need for government support in standard setting.  For example in the pharmaceutical 

industry, the main global standard is the Good Manufacturing Practice (GMP) which requires that firms 

manufacture in well controlled conditions with trained staff and with full records kept.  The Georgian Parliament 

has reportedly approved adoption of this measure in Georgia, but the Government has not yet implemented the 

approved measures.  Apparently this would likely require 4 or 5 accredited inspectors in a country the size of 

Georgia. Similarly in the cable manufacturing industry, quality standards would prevent lower quality cables from 

being sold on the market, hence allowing Georgian manufacturers to build a global reputation. Government 

subsidies for these costs—of quality improvement to meet standards, and of the certification expenses themselves—

may be justified, especially for small and medium size companies for whom certification costs are relatively 

prohibitive. 

10.1.4 Cluster development 

63. The government could also play a collaborative role in bringing industry participants together.  Firms in 

Georgia rarely collaborate with other Georgian firms to pursue ‘joint innovation’ of the kind seen in the world’s 

most successful industrial clusters.  There are no clear examples of manufacturing ‘clusters’ in Georgia, except 

food processing industries including the wine industry.  There were some nascent instances of inter-firm 

cooperation, such as packaging manufacturers that trade paper between each other when there’s a hold-up in the 

arrival of imported paper supplies, but the level of cooperation is quite basic. Sector associations can provide 
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information on foreign market opportunities.  These would usually include summaries of market prices in potential 

export destinations, and market research on consumer preferences, in order to give firms a headstart in analyzing 

their opportunities to enter new markets. 

10.2 Sector specific interventions 

10.2.1 Agribusiness 

64. What? 

Building on the success of the wine, mineral water, hazelnut and mandarin industries (despite Russia’s embargo), 

Georgia should take advantage of its unique agro-climatic and geographic situation to develop its exports of high 

value agriculture products (e.g. juices, nuts, horticulture). This will help reduce poverty in rural areas where more 

than 50% of Georgia’s population lives. 

65. How? 

Georgia will need to facilitate investments by leading agribusiness players while supporting the linkages between 

large and small players (e.g. nucleus farms and contract farming) – making sure in particular that local communities 

have the ultimate decision power with respect to the implantation of investors on large tracts of land. This will 

entail improving and controlling the quality of agriculture inputs and outputs – leveraging the requirements and the 

resources made available in the context of the free trade agreement with the EU. As part of the voucher scheme 

financed by the Agriculture Development Fund, Georgia might consider requiring extension service providers to 

support the preparation of business plans and farm-development as a pre-condition to receiving funding as the 

availability of these services are limited.  Beyond the Agriculture Development Fund, Georgia should develop other 

market based agriculture financing mechanisms – e.g. warehouse receipts and agriculture insurance. Georgia might 

also work with the private sector to launch a strong and deliberate information and communications campaign. 

Such a campaign would work towards providing pricing and market information to farmers, highlighting (and 

translating) global and EU standards and requirement, clarifying tax regulations with regard to agro-processing as 

well as publicizing the benefits of registering land. Finally, Georgia should conduct a systematic mapping of land, 

water and agricultural resources to help prioritize public investments (e.g. irrigation) and attract leading investors. 

10.2.2 Tourism 

66. What? 

Building on the progress made in the last ten years, Georgia should take advantage of its unique cultural and natural 

assets to develop high value tourism - e.g. wine related tourism, spa/health related tourism, entertainment related 

tourism, artifacts-related tourism, a retirement place for (relatively young) high-skilled high-value retirees, and 

education-related tourism.  This will also help drive the growth of key domestic sectors such as retail and 

construction.  

67. How? 

Following-up on the lead of the ICARUS hospitality university, Georgia should invest in the development of 

Tourism skills (including language skills).  Georgia should also ensure that world-class healthcare facilities are 

within reach of all major tourism destinations. Georgia should do a systematic mapping of its cultural and natural 

assets to diversify and develop its offering of high value tourism. 

10.2.3 Mining 

68. What? 

Georgia is blessed with large mineral resources which already account for a major share of its exports.  These can 

be maintained and perhaps extended.  
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69. How? 

Georgia should adopt a good practice mining code and do a systematic survey of its mineral resources to better 

engage and negotiate with leading mining investors. 

10.2.4 Hydropower 

70. What? 

Georgia exhibits a substantial hydropower potential, which should become an important source of exports – e.g. the 

400 MW project being developed with the support of the World Bank and IFC.  Developing hydropower will also 

help the competitiveness of many other sectors through provision of relatively cheap electricity, and can contribute 

to agribusiness through the development of irrigation around dams. 

71. How? 

Georgia should review its pricing and energy distribution regulations to maximize the benefits from private 

investments in hydropower. 

10.2.5 Metal processing/chemicals 

72. What? 

Building on the success of recent investments (e.g. steel processing), Georgia could take advantage of its substantial 

mineral and hydropower reserves to develop exports of high-value processed minerals in addition to manufacturing 

the materials it will need for its growth (e.g. cement and steel).  This would help drive the growth of key domestic 

sectors such as construction materials.  However, it should be noted that existing heavy industries in Georgia—such 

as steel and fertilizer—are viable largely because they can leverage Soviet-era machinery and equipment.  For 

example, Azot’s fertilizer plant would cost US$1 billion to build new, but has been less expensive merely to 

rehabilitate.  To produce an ammonium derivative would cost US$300 million in further capital investment, but 

only US$30 million to rehabilitate the legacy infrastructure available in Georgia.  In steel, Rustavi Metallurgical 

Plant is seeking finance of US$100 million to rehabilitate its main blast furnace, which would cost at least US$500 

million if it would be constructed from nothing.  The main pipe mill is viable because it was built with a special 

capability to produce large diameter pipes, which are in demand by oil and gas industries in Azerbaijan, 

Kazakhstan, Russia, and elsewhere.
15

  Thus investments in this sector should be made prudently, on the basis of a 

more thorough understanding of competitive potential.   

73. How? 

Georgia should develop and apply a methodology to assess the value of mineral processing projects taking into 

account environmental and social factors as well as the opportunity cost of energy.   

10.2.6 Light manufacturing 

74. What? 

Export diversification in Georgia’s manufacturing industries is most feasible in lighter manufacturing processes—

particularly those which compete on quality, are relatively labor intensive, or have a ‘custom-made’ 

characteristic—building on Georgia’s relatively low wages.  Apparel was identified through desk-top research and 

secondary data as having potential for Georgia (with a caveat that most textile-based activity was below Georgia’s 

EXPY and so was not hypothesized as being an activity that could significantly catapult Georgia into the next stage 

                                                      

15
 Our interviews did not include the cement industry, and thus we would need to confirm if the same trend is observed in 

cement and construction materials firms in Georgia, such as Heidelberg and Knauf, who are currently making new project 

investments. 
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of its economic development). Georgia’s average wage levels are currently low – however low wages must be 

accompanied by acceptable productivity levels, and this is likely to require better workforce skills.  Building on the 

recent success of apparel, Georgia could take advantage of its competitive labor force and cultural heritage to 

develop labor intensive light manufacturing industries such as designer apparel, cultural artifacts, and wood 

furniture. 

75. How? 

Anecdotal evidence obtained via interviews suggests that productivity amongst Georgian apparel workers is only 

20-30% of the level attained in Turkey, but that vocational training provided to Georgian apparel workers has 

helped to diminish this disparity.  For example, USAID’s comparison of untrained and trained workers in their 

program found that untrained workers on a particular production line were able to process about 75 items of 

clothing per day, while trained workers were processing around 200 items.  However, Georgia’s vocational training 

budgets have recently been cut (rather than increased), which diminishes Georgia’s attractiveness to new investors 

who must shoulder the costs of training. 

 

Georgia could invest in developing its workforce skills to take these industries higher up the value chain, thus 

increasing their economic contribution and ensuring their sustainability. One key point is that vocational training 

programs in Georgia should be focused more tightly on the skills required by the private sector.  Several initiatives 

have been tried or are still ongoing, but we were told by interviewees that they have often not met the needs of 

firms, and also that training curricula are sometimes diluted with unnecessary or peripheral topics (such as teaching 

English to apparel factory workers). 

 

Meanwhile, with respect to wood processing and furniture industries, Georgia has previously attempted 

development of these sectors, and the reasons for a lack of success in such policies should be fully understood 

before further interventions are attempted.  

10.2.7 Trade logistics/transport 

76. What? 

Building on the success of its car re-export/repair industry, Georgia should take advantage of its unique 

geographical location to become a major international trade center (e.g. gateway to Central Asia, Russia, Turkey 

and EU).  

77. How? 

Although Georgia has put in place world class custom procedures, some improvements are left to be made (e.g. 

regulations on cargo and trade finance). It should also work with its neighbors to improve and harmonize custom 

procedures and connecting infrastructure across the region.  A world class trade logistic/transport sector will also 

help improve the competitiveness of all other sectors. 

10.2.8 Pharmaceuticals/bio-tech 

78. What? 

Building on the successful development of its generic industry, Georgia could take advantage of its natural 

resources and competitive skilled labor to develop nature based medicinal products. Pharmaceutical industries can 

reach competitiveness at relatively low scale.  Georgian manufacturers have been able to enter, and scale up, 

production of generic drugs under contract for European manufacturers who are shifting production and/or 

packaging processes out of Europe to lower cost locations.  The same firms are also competing successfully in 

regional markets—especially the former CIS and Central Asia (see section below on ‘Made in Georgia’ brand). 



 

37 

 

79. How? 

A new US-funded laboratory together with a liberal and attractive policy environment may help push the industry 

to new heights – it should also help develop the network of private laboratories which will be needed for the 

agribusiness sector to comply with EU requirements.  This will require support from the government to help 

companies achieve the quality standards required by international markets. The main global standard in the 

pharmaceutical industry is called Good Manufacturing Practice (GMP), and requires that firms manufacture in well 

controlled conditions with trained staff and with full records kept.  During interviews, we were informed that the 

Georgian Parliament has approved adoption of this measure in Georgia, but the Government has not yet 

implemented the approved measures.  Georgia could also explore the opportunity to put in place a regulatory 

environment attractive to leading pharmaceutical/bio-tech companies with respect to taxes and investments in 

research and development, similarly to Ireland and Singapore. 

10.2.9 Automotive 

80. What? 

Building on the success of the automotive re-export/repair industry, Georgia should explore the possibility of 

attracting a major automotive investor (either parts or assembly) which would draw the arrival of many suppliers 

(as it happened in Romania, Turkey, Morocco, etc.). The interest shown by leading automotive players (e.g. 

Chrysler) confirms the potential.  Georgia could use the development of this automotive industry to increase its 

value added and foster an automotive- and industrial design culture. 

81. How? 

Rekindling plans to create a leading industrial design institute in Tbilisi would improve Georgia’s chances in this 

field.  Such plans were supported in 2012 by leading automotive designers like Walter da Silva (Head of 

Volkswagen Group Design), Chris Bangle (Chief of Design for BMW Group for 20yrs) and Giorgetto Giugiaro 

(Car Designer of the Century 1999).  But meanwhile Georgia faces constraints, especially owing to the lack of 

indigenous parts and components suppliers, and could explore ways of easing the access of investors to such 

suppliers in neighboring countries such as Turkey. 

10.2.10 Electronics 

82. Following-up on the (relatively modest) first steps of the Egyptian company which recently invested in the 

manufacturing of electronic home appliances and the interest shown by Siemens,. Georgia could explore the 

possibility of attracting a major manufacturer of high value electronic products which would draw the arrival of 

many other electronic companies (as it happened in Costa Rica following the arrival of Intel). 

10.2.11 Machine building 

83. Building on its industrial legacy (e.g. locomotives, ships and airplanes), Georgia should conduct a 

systematic evaluation of the potential of its industrial engineering legacy both in terms of skills and industrial assets 

as the basis to engage with leading global investors.  

10.2.12 Engineering Services 

84. Georgia’s potential in this sector stems from its past as one of the main engineering services centers within 

the ex-Soviet Union. Currently Georgian engineering services providers are constrained by technical language 

capabilities (necessary in Russian and English) as well as relatively poor quality of engineering graduates (requiring 

extra training on entry). The Georgian government should work with diplomatic partners to make it easier for 

young Georgian graduates to travel to more developed economies to receive training. Significant investment in 
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Georgia’s technology and technical institutes would also go a long way to supporting the private sector. Such 

investments should focus on raising the standards of teaching and practical training and making high-caliber 

technology, software and equipment available for the private sector to lease / hire / train. 

10.2.13 Business services 

85. What? 

Like transport and trade logistics, business services are a key backbone of the competitiveness of the other 

industries. The sector can also become a source of exports in its own right. Georgia is already the preferred 

destination for regional headquarters of consulting and auditing firms however auditing regulations need to be 

updated to be in line with international good practices – e.g. the fiscal treatment of agricultural waste and/or indeed 

requiring firms over a certain size to be audited regularly. Such activities would not only drive the market and 

service sector but also increase investor confidence in Georgia business practices and foster transparency.   

86. How? 

Although Georgia is indeed the 9th transparent place to do business, anecdotal evidence suggests that business 

practices themselves are not necessarily in line with global standards which can cause problems when working 

internationally and attracting FDI.  With further reform in its financial markets, Georgia could catch up with 

Armenia and become the financial center for the region. In order to achieve this goal, Georgia will need to upgrade 

the quality of its business schools so that there is less cost / time investment necessary on the part of hiring firms to 

provide additional training to that which it would expect to provide in other countries (thus lessening Georgia’s 

attractiveness). 

10.2.14 ICT 

87. Although Georgia lags other countries with respect to the development of its ICT industry (e.g. Armenia), 

this is an industry it cannot ignore as it drives the competitiveness of most other industries and has the potential to 

become an export powerhouse in its own right.  There are already pockets of competitiveness (e.g. e-government) 

and Georgia should take advantage of an attractive living and business environments to attract talents (e.g. from 

Armenia) to help develop this critical industry. The development of a Center of Excellence with Oracle is an 

essential step together with the planned training of 5,000 programmers to provide the critical mass of skills that 

leading international players are looking for.  

10.2.15 Entertainment / Movie Production 

88. Building on its rich cultural and natural heritage as well as the creativity of its people, Georgia could 

develop a vibrant entertainment industry which would be a pillar of its tourism industry as well as an export 

powerhouse in its own right.  Georgia used to be, within the Soviet Union, a major center for movies and arts – 

movie producers from India and Dubai are already taking notice of Georgia’s potential.  The development of a film 

festival could further cement the realization of Georgia’s potential.  The reported, planned development of a movie 

school by Sony is a key step forward. However, if Georgia is to excel even further, there would be benefit in 

aligning and tailoring legislation towards such goals (reduction of taxation and border clearance issues with 

equipment). Lastly (re-)developing a movie production culture in/for Georgia also rests on showcasing Georgian 

films and films set in Georgia.  
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11. Appendices and Data Tables 

11.1 Revealed Comparative Advantage (RCA) 

 

All products in which Georgia exhibits Revealed Comparative Advantage 

 

Code Description Lamer Class. RCA2001 RCA2006 RCA2011 

7911 Rail locomotives, electric Machinery 41.3757 91.6305 67.1067 

577 Edible nuts(excl.nuts used for the extract. Of oil) Tropical Agriculture 26.4312 47.1138 54.9165 

2871 Copper ores & concentrates; copper matte/cement Raw Materials 26.4936 25.3381 44.413 

5621 Mineral or chemical fertilizers, nitrogenous Chemical 12.8458 36.8811 41.7676 

6716 Ferro-alloys Capital Intensive 16.026 17.0477 38.7337 

564 Flours, meals & flakes of potatoes. Fruits & vegetal. Tropical Agriculture 

 

13.6978 28.324 

7933 Ships, boats and other vessels for breaking up Machinery 0.8707 19.1488 23.8113 

1110 Non alcoholic beverages,n.e.s. Tropical Agriculture 31.2217 49.1335 23.5308 

12 Sheep and goats, live Animal Products 

  

23.0951 

2820 Waste and scrap metal of iron or steel Raw Materials 71.6744 21.7663 18.0873 

5249 Other radio-active and associated materials Chemical 26.3442 72.3716 17.3541 

7922 Aircraft not exceeding an unlade weight 2000 kg Machinery 0.6124 

 

12.3579 

2875 Zinc ores and concentrates Raw Materials 0.063 0.7928 10.6788 

2877 Manganese ores and concentrates Raw Materials 42.425 12.2711 9.5392 

2882 Other non-ferrous base metal waste and scrap,n.e.s Raw Materials 27.0011 9.0871 9.1994 

6612 Portland cement,ciment fondu,slag cement etc. Labor Intensive 1.0914 15.334 8.8947 

1121 Wine of fresh grapes (including grape must) Tropical Agriculture 21.1364 9.8988 8.6843 

1124 Spirits; liqueurs, other spirituous beverages,n.e.s Tropical Agriculture 5.7751 8.0191 6.9759 

5224 Metallic oxides of zinc,chromium,manganese,iron, Chemical 0.4115 0.5373 6.2731 

6851 Lead and lead alloys, unwrought Raw Materials 1.211 0.9085 6.1097 

6732 Bars & rods, of iron/steel; hollow mining drill st. Capital Intensive 0.6767 0.0203 6.0702 

3510 Electric current Raw Materials 11.5357 0.1 5.2912 

3354 Petroleum bitumen,petrol.coke & bitumin.mixtur.nes Petroleum 0.0062 0.0014 5.1329 

4113 Animal oils, fats and greases,n.e.s Cereals 0.0209 

 

4.9714 

814 Flours & meals, of meat/fish, unfit for human food Cereals 

 

0.002 4.8208 

752 Spices (except pepper and pimento) Tropical Agriculture 5.8707 4.1448 4.4425 

2481 Railway or tramway sleepers (ties)of wood Forest Products 

 

3.2515 4.1333 

571 Oranges,mandarins,clementines and other citrus Tropical Agriculture 13.1924 4.7593 4.0051 

2925 Seeds, fruit & spores,nes,of a kind used for sowing Animal Products 2.193 2.9551 3.992 

2483 Wood of non-coniferous species,sawn,planed,tongued Forest Products 5.1939 6.9103 3.8468 

8463 Under garments,knitted,of synthetic fibres Labor Intensive 0.0027 0.2422 3.4895 

4111 Fats and oils of fish and marine mammals Cereals 

  

3.4838 

7919 Rail tramway track fixtures&fittings,signall.equi. Machinery 0.0995 0.092 3.4452 

5721 Propellant powders and other prepared explosives Chemical 

  

3.1502 
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Code Description Lamer Class. RCA2001 RCA2006 RCA2011 

9710 Gold, on-monetary Raw Materials 2.9158 4.4593 2.9221 

2117 Sheep & lamb skins without the wool, raw(fresh etc) Animal Products 22.5914 

 

2.8405 

8434 Skirts,women's,of textile fabrics Labor Intensive 0.0183 0.728 2.7535 

2786 Slag,dross,scalings and similar waste,n.e.s. Raw Materials 1.9479 5.5635 2.6861 

2782 Clay and other refractory minerals, n.e.s. Raw Materials 1.4937 1.0279 2.5418 

8435 Blouses of textile fabrics Labor Intensive 0.4436 0.3122 2.5133 

5414 Vegetab.alkaloids,natural/reproduced by synthesis Chemical 0.673 0.8768 2.4101 

6821 Copper and copper alloys, refined or not, unwrought Raw Materials 3.7845 

 

2.3573 

6633 Manufactures of mineral materials,n.e.s. Labor Intensive 0.7611 0.0636 2.2568 

5232 Metallic salts and peroxysalts of inorganic acids Chemical 2.4682 1.3687 2.2456 

2666 Continuous filament tow for the manufac.of fibres Cereals 

  

2.2396 

572 Other citrus fruit, fresh or dried Tropical Agriculture 0.0503 0.1759 2.178 

2733 Sands,natural,of all kinds, whether or not colored Raw Materials 0.4014 0.6679 2.004 

6841 Aluminum and aluminum alloys, unwrought Raw Materials 0.4662 7.4779 1.9717 

2890 Ores & concentrates of precious metals;waste,scrap Raw Materials 9.383 10.4627 1.8288 

741 Tea Tropical Agriculture 20.5315 5.5204 1.7665 

7188 Engines & motors,n.e.s.such as water turbines etc. Machinery 0.0262 0.6542 1.7483 

585 Juices;fruit & veget.(incl.grape must) unfermented Tropical Agriculture 3.5377 3.4381 1.6456 

589 Fruit otherwise prepared or preserved,n.e.s. Tropical Agriculture 0.9001 4.0259 1.6092 

2682 Sheep's or lambs'wool,degreased,in the mass Cereals 0.0359 

 

1.556 

8431 Coats and jackets of textile fabrics Labor Intensive 2.1733 1.4433 1.5396 

2924 Plants,seeds,fruit used in perfumery, pharmacy Animal Products 1.6837 1.3796 1.4864 

6114 Leather of other bovine cattle and equine leather Capital Intensive 0.0658 

 

1.386 

5514 Mixtures of two or more odoriferous substances Chemical 0.0808 0.1232 1.3538 

8960 Works of art,collectors pieces & antiques Labor Intensive 0.3042 0.1151 1.3193 

5849 Other chemical derivatives of cellulose,vulc.fibr. Chemical 0.4739 0.0964 1.2951 

583 Jams,fruit jellies, marmalades,fruit puree,cooked Tropical Agriculture 0.6414 1.0977 1.2942 

6973 Domestic-type, on-electric heating, cooking appar. Capital Intensive 0.0007 0.0024 1.2804 

6724 Puddled bars and pilings;ingots,blocks,lumps etc. Capital Intensive 0.2219 0.5138 1.2757 

7822 Special purpose motor lorries and vans Machinery 0.0962 0.925 1.268 

11 Animals of the bovine species,incl.buffaloes,live Animal Products 0.0088 4.6255 1.2135 

545 Other fresh or chilled vegetables Tropical Agriculture 0.7836 0.2087 1.2061 

7162 Elect. Motors & generators, generating sets Machinery 0.357 0.1925 1.2021 

8462 Under garments,knitted of cotton Labor Intensive 0.0022 0.0136 1.1466 

2785 Quartz,mica,felspar,fluorspar,cryolite & chiolite Raw Materials 0.0105 

 

1.1235 

14 Poultry, live (i.e., fowls, ducks, geese, etc.) Animal Products 

  

1.0724 

2472 Saw logs and veneer logs, of non-coniferous species Forest Products 7.6081 1.0837 1.0534 

574 Apples, fresh 

 

31.3931 2.1049 1.0181 
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11.2  ‘Product Space Analysis’: Quadrant 1  

‘Top’ 35 Products in Quadrant 1 (Ordered by descending order of potential ‘opportunity gain’) 

Code Product Description Leamer  

classification 

Export 

value 

($000) 

RCA 

(2010/2011) 

8973 Jewellery of gold,silver or platinum Labor Intensive 39.388 0.002836 

3345 Lubricating petrol.oils & other heavy petrol.oils Petroleum 72.36 0.034818 

8960 Works of art,collectors pieces & antiques Labor Intensive 4712.465 0.939466 

2114 Goat & kid skins,raw (fresh,salted,dried,pickled) Animal Products 0 0 

2881 Ash & residues,contain.metals/metallic compounds Raw Materials 208.048 0.139936 

2482 Wood of coniferous species,sawn,planed,tongued etc Forest Products 2771.208 0.445785 

2471 Sawlogs and veneer logs,of coniferous species Forest Products 103.775 0.043351 

6811 Silver,unwrought,unworked or semi-manufactured Raw Materials 1804.598 0.243592 

118 Other fresh,chilled,frozen meat or edible offals Animal Products 0 0 

6353 Builders' carpentry and joinery Forest Products 907.513 0.19001 

2681 Seep's or lambs' wool,greasy or fleece-washed Cereals 210.746 0.247725 

5221 Chemical elements Chemical 288.132 0.050243 

8211 Chairs and other seats and parts Labor Intensive 1290.703 0.081429 

112 Meat of sheep and goats, fresh, chilled or frozen Animal Products 115.144 0.077282 

2873 Aluminium ores and concentrates (includ.alumina) Raw Materials 0 0 

372 Crustaceans and molluscs,prepared or preserved Animal Products 0 0 

2460 Pulpwood (including chips and wood waste) Forest Products 4.882 0.002554 

5121 Acyclic alcohols & their halogenated,derivatives Chemical 4927.302 0.385171 

546 Vegetables,frozen or in temporary preservative Tropical Agriculture 850.319 0.260946 

6113 Calf leather Capital Intensive 0 0 

344 Fish fillets,frozen Animal Products 0 0 

2919 Other materials of animal origin, n.e.s Animal Products 20.394 0.010501 

8122 Sinks,wash basins,bidets,water closet pans,etc Capital Intensive 294.306 0.242947 

3221 Anthracite,whether/not pulverized,not agglomerated Raw Materials 70.538 0.030651 

350 Fish,dried,salted or in brine ; smoked fish Animal Products 713.624 0.492901 

2783 Common salt;rock sat,sea salt;pur.sodium chrloride Raw Materials 7.008 0.006868 

2741 Sulphur of all kinds Raw Materials 579.194 0.504552 

5322 Tanning extracts of veget.origin;tan.& derivatives Chemical 34.296 0.073567 

565 Vegetables,prepared or preserved,n.e.s. Tropical Agriculture 252.588 0.06737 

586 Fruit,temporarily preserved Tropical Agriculture 688.924 0.680112 

3414 Petroleum gases and other gaseous hydrocarbons nes Raw Materials 9.664 0.000201 

8421 Overcoats and other coats, men,s Labor Intensive 6.582 0.00909 

5225 Oth.inorg.bases & metallic oxid.,hydroxid.& perox. Chemical 1164.641 0.208683 

6672 Diamonds,unwork.cut/otherwise work.not mounted/set Labor Intensive 4.415 0.000128 

2111 Bovine & equine hides (other than calf),raw Animal Products 865.866 0.695873 
Note1: the complete list is available under request 

Note 2: RCA is computed for exports in the 2010-2011 period as a way to smooth the value and control for potential spikes in trade data for 

one particular year 
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11.3 Product Space Analysis: Quadrant 2  

‘Top’ 35 Products in Quadrant 2 (Ordered by descending order of potential ‘opportunity gain’) 

Code Product Description Leamer  

classification 

Export value 

($000) 

RCA 

(2010/2011) 

8851 Watches,watch movements and cases Machinery 609.498 0.067498 

5146 Single or complex oxygen-function amino-compounds Chemical 28.451 0.00613 

6572 Bonded fibre fabrics,similar bonded yarn fabrics Capital Intensive 85.856 0.026528 

5147 Carboxyamide-function compounds;& other compounds Chemical 515.234 0.24889 

6546 Fabrics of glass fibre,pile fab.tulle,lace,knitted Capital Intensive 0.177 0.000279 

5416 Glycosides;glands or other organs & their extracts Chemical 4579.151 0.190339 

5413 Antibiotics n.e.s.,not incl. in 541.7 Chemical 99.048 0.023835 

6733 Angles,shapes & sections & sheet piling,of iron/st Capital Intensive 782.875 0.16358 

121 Bacon,ham & other dried,salted,smoked meat/ swine Animal Products 0 0 

8996 Orthopaedic appliances,surgical belts and the like Labor Intensive 1115.48 0.089105 

6591 Linoleum and similar floor coverings Capital Intensive 0 0 

8974 Other articles of precious metal Labor Intensive 0 0 

7368 Work holders,self-opening dieheads & tool holders Machinery 39.996 0.031362 

5833 Polystyrene and its copolymers Chemical 19.969 0.002575 

7245 Weaving,knitting mach. for preparing yarns,parts Machinery 185.186 0.10896 

6832 Nickel and nickel alloys,worked Raw Materials 63.91 0.044892 

5824 Polyamides Chemical 118.95 0.02475 

8720 Medical instruments and appliances Machinery 2142.722 0.098019 

5169 Organic chemicals,n.e.s Chemical 260.961 0.131603 

7841 Chassis fitted with engines for motor vehicles Machinery 1.391 0.001523 

7259 Parts of the mach. of 725-- Machinery 143.538 0.130525 

7913 Railway & tramway coaches,vans,trucks etc. Machinery 0 

6412 Printing paper & writing paper,in rolls or sheets Forest Products 31.573 0.012926 

7281 Mach.tools for specialized particular industries Machinery 691.106 0.237875 

5419 Pharmaceutical goods,other than medicaments Chemical 125.836 0.031801 

7149 Parts of the engines & motors of 714--and 718.88 Machinery 2261.043 0.145249 

7413 Ind.& lab.furnaces and ovens and parts Machinery 161.583 0.06136 

6631 Hand polishing stones,whetstones,oilstones,hones Labor Intensive 95.987 0.097483 

6632 Natural or artificial abrasive powder or grain Labor Intensive 56.943 0.059697 

7441 Work trucks,mechanically propelled,for short dist. Machinery 720.047 0.162069 

5145 Amine-function compounds Chemical 467.266 0.167865 

7435 Centrifuges Machinery 88.15501 0.11108 

7428 Other pumps for liquids & liquid elevators Machinery 1054.741 0.477449 

7144 Reaction engines Machinery 0 0 

7492 Taps,cocks,valves etc.for pipes,tanks,vats etc Machinery 5372.964 0.274823 

Note1: the complete list is available under request 

Note 2: RCA is computed for exports in the 2010-2011 period as a way to smooth the value and control for potential spikes in 

trade data for one particular year 
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11.4 Country Export Comparison 

Top 10 Exports of Comparator Countries (SITC Rev 2) Ordered by Product Codes 

(Same/similar products highlighted) 

Country Code Product Description Leamer Clas. PRODY Exp($000) 

Georgia 9710 Gold,non-monetary Raw Materials 12696.33 105,045 

Costa Rica 8996 Orthopedic appliances,surgical bel Labor Intensive 30465.15 316,723 

Costa Rica 8720 Medical instruments and appliances Machinery 26768.77 955,955 

Croatia 8510 Footwear Labor Intensive 12084.95 215,196 

Romania 8510 Footwear Labor Intensive 12084.95 1,721,423 

Tunisia 8510 Footwear Labor Intensive 12084.95 600,031 

Turkey 8462 Under garments,knitted of cotton Labor Intensive 10137.46 2,753,700 

Tunisia 8459 Other outer garments & clothing,kni Labor Intensive 8939.648 344,456 

Turkey 8459 Other outer garments & clothing,kni Labor Intensive 8939.648 2,106,926 

Tunisia 8451 Jerseys,pull-overs,twinsets,cardiga Labor Intensive 7629.686 309,841 

Tunisia 8439 Other outer garments of textile fab Labor Intensive 10594.84 845,330 

Turkey 8439 Other outer garments of textile fab Labor Intensive 10594.84 1,941,787 

Tunisia 8423 Trousers,breeches etc.of textile fa Labor Intensive 8075.88 939,634 

Romania 8211 Chairs and other seats and parts Labor Intensive 17961.81 1,229,164 

Croatia 7932 Ships,boats and other vessels Machinery 18869.21 452,168 

Romania 7849 Other parts & accessories of motor  Machinery 22263.69 2,736,839 

Tunisia 7849 Other parts & accessories of motor  Machinery 22263.69 307,424 

Turkey 7849 Other parts & accessories of motor  Machinery 22263.69 4,082,914 

Turkey 7821 Motor vehicles for transport of goo Machinery 18390.4 3,838,906 

Latvia 7810 Passenger motor cars,for transport  Machinery 23196.89 206,979 

Romania 7810 Passenger motor cars,for transport  Machinery 23196.89 3,075,507 

Turkey 7810 Passenger motor cars,for transport  Machinery 23196.89 6,735,548 

Costa Rica 7764 Electronic microcircuits Machinery 20670.23 15,643,235 

Bulgaria 7731 Insulated,elect.wire,cable,bars,str Machinery 13413.99 379,044 

Romania 7731 Insulated,elect.wire,cable,bars,str Machinery 13413.99 3,239,977 

Tunisia 7731 Insulated,elect.wire,cable,bars,str Machinery 13413.99 1,751,352 

Turkey 7731 Insulated,elect.wire,cable,bars,str Machinery 13413.99 2,187,573 

Bulgaria 7721 Elect.app.such as switches,relays,f Machinery 21411.91 360,534 

Romania 7721 Elect.app.such as switches,relays,f Machinery 21411.91 1,505,513 

Tunisia 7721 Elect.app.such as switches,relays,f Machinery 21411.91 632,781 

Costa Rica 7721 Elect.app.such as switches,relays,f Machinery 21411.91 242,712 

Croatia 7711 Transformers,electrical Machinery 16820.78 249,301 

Romania 7643 Radiotelegraphic & radiotelephonic  Machinery 23092.88 2,195,029 

Tunisia 7611 Television receivers,colour Machinery 17479.17 295,331 

Turkey 7611 Television receivers,colour Machinery 17479.17 1,816,509 

Costa Rica 7599 Parts of and accessories suitable f Machinery 19162.93 4,308,630 

Turkey 7139 Parts of int.comb.piston engines of Machinery 21756.87 1,786,135 

Croatia 6842 Aluminium and aluminium alloys,work Raw Materials 19904.29 252,133 
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Country Code Product Description Leamer Clas. PRODY Exp($000) 

Bulgaria 6822 Copper and copper alloys,worked Raw Materials 24434.33 420,895 

Bulgaria 6821 Copper and copper alloys,refined or Raw Materials 7364.252 2,784,243 

Chile 6821 Copper and copper alloys,refined or Raw Materials 7364.252 28,774,544 

Bulgaria 6732 Bars & rods,of iron/steel;hollow mi Capital Intensive 15943.44 355,904 

Georgia 6732 Bars & rods,of iron/steel;hollow mi Capital Intensive 15943.44 52,706 

Latvia 6732 Bars & rods,of iron/steel;hollow mi Capital Intensive 15943.44 181,704 

Turkey 6732 Bars & rods,of iron/steel;hollow mi Capital Intensive 15943.44 2,875,329 

Georgia 6716 Ferro-alloys Capital Intensive 13374.43 284,058 

Latvia 6342 Plywood consisting of sheets of woo Forest Products 13869.51 194,125 

Romania 6251 Tyres,pneumatic,new,of a kind used  Capital Intensive 20353.31 1,165,201 

Croatia 5831 Polyethylene Chemical 23492.92 174,834 

Croatia 5621 Mineral or chemical fertilizers,nit Chemical 13725.42 195,648 

Georgia 5621 Mineral or chemical fertilizers,nit Chemical 13725.42 153,180 

Bulgaria 5417 Medicaments(including veterinary me Chemical 26288.88 589,742 

Croatia 5417 Medicaments(including veterinary me Chemical 26288.88 517,142 

Latvia 5417 Medicaments(including veterinary me Chemical 26288.88 261,551 

Romania 5417 Medicaments(including veterinary me Chemical 26288.88 950,266 

Costa Rica 5417 Medicaments(including veterinary me Chemical 26288.88 242,982 

Croatia 3510 Electric current Raw Materials 13257.82 503,318 

Georgia 3330 Petrol.oils & crude oils obt.from b Petroleum 13304.5 145,331 

Tunisia 3330 Petrol.oils & crude oils obt.from b Petroleum 13304.5 1,814,753 

Georgia 2882 Other non-ferrous base metal waste  Raw Materials 18178.84 81,377 

Chile 2879 Ores & concentrat.of other non-ferr Raw Materials 5687.533 1,302,600 

Chile 2871 Copper ores & concentrates;copper m Raw Materials 9376.792 14,585,959 

Georgia 2871 Copper ores & concentrates;copper m Raw Materials 9376.792 259,918 

Bulgaria 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 393,654 

Croatia 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 291,511 

Georgia 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 186,302 

Latvia 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 193,675 

Romania 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 1,152,003 

Chile 2815 Iron ore and concentrates,not agglo Raw Materials 11536.9 1,725,191 

Chile 2517 Chemical wood pulp,soda or sulphate Forest Products 21606.72 2,860,447 

Croatia 2483 Wood of non-coniferous species,sawn Forest Products 5356.497 281,516 

Latvia 2482 Wood of coniferous species,sawn,pla Forest Products 21303.9 562,337 

Latvia 2472 Sawlogs and veneer logs,of non coni Forest Products 2807.068 182,605 

Latvia 2471 Sawlogs and veneer logs,of conifero Forest Products 21182.2 192,008 

Latvia 2460 Pulpwood (including chips and wood  Forest Products 17425.84 267,289 

Bulgaria 2226 Rape and colza seeds Cereals 15091.87 291,567 

Bulgaria 2224 Sunflower seeds Cereals 7584.184 668,685 

Latvia 1124 Spirits;liqueurs, other spirituous  Tropical Agriculture 15104.96 188,373 

Chile 1121 Wine of fresh grapes (including gra Tropical Agriculture 17141.33 1,839,090 

Georgia 1110 Non alcoholic beverages,n.e.s. Tropical Agriculture 16899.95 64,545 

Costa Rica 0980 Edible products and preparations n. Cereals 18497.57 297,625 
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Country Code Product Description Leamer Clas. PRODY Exp($000) 

Costa Rica 0711 Coffee,whether or not roasted or fr Tropical Agriculture 3460.194 464,859 

Chile 0579 Fruit,fresh or dried, n.e.s. Tropical Agriculture 9199.832 2,076,876 

Costa Rica 0579 Fruit,fresh or dried, n.e.s. Tropical Agriculture 9199.832 1,608,832 

Georgia 0577 Edible nuts(excl.nuts used for the  Tropical Agriculture 3759.357 110,112 

Chile 0575 Grapes,fresh or dried Tropical Agriculture 10383.52 2,290,686 

Costa Rica 0573 Bananas,fresh or dried Tropical Agriculture 6200.863 1,557,815 

Bulgaria 0412 Other wheat (including spelt) and m Cereals 13142.38 506,381 

Chile 0344 Fish fillets,frozen Animal Products 17643.85 1,030,527 

Chile 0342 Fish,frozen (excluding fillets) Animal Products 8754.78 1,436,534 

 

 

Top 10 Exports of Comparator Countries (SITC Rev 2) Ordered by PRODY, showing only those products above 

Georgia’s EXPY - 13948.56 

Country Code Product Description Leamer Clas. PRODY Exp ($000) 

Costa Rica 8996 Orthopaedic appliances,surgical bel Labor Intensive 30465.15 316,723 

Costa Rica 8720 Medical instruments and appliances Machinery 26768.77 955,955 

Bulgaria 5417 Medicaments(including veterinary me Chemical 26288.88 589,742 

Croatia 5417 Medicaments(including veterinary me Chemical 26288.88 517,142 

Latvia 5417 Medicaments(including veterinary me Chemical 26288.88 261,551 

Romania 5417 Medicaments(including veterinary me Chemical 26288.88 950,266 

Costa Rica 5417 Medicaments(including veterinary me Chemical 26288.88 242982.184 

Bulgaria 6822 Copper and copper alloys,worked Raw Materials 24434.33 420,895 

Croatia 5831 Polyethylene Chemical 23492.92 174,834 

Latvia 7810 Passenger motor cars,for transport  Machinery 23196.89 206,979 

Romania 7810 Passenger motor cars,for transport  Machinery 23196.89 3,075,507 

Turkey 7810 Passenger motor cars,for transport  Machinery 23196.89 6,735,548 

Romania 7643 Radiotelegraphic & radiotelephonic  Machinery 23092.88 2,195,029 

Romania 7849 Other parts & accessories of motor  Machinery 22263.69 2,736,839 

Tunisia 7849 Other parts & accessories of motor  Machinery 22263.69 307,424 

Turkey 7849 Other parts & accessories of motor  Machinery 22263.69 4,082,914 

Turkey 7139 Parts of int.comb.piston engines of Machinery 21756.87 1,786,135 

Chile 2517 Chemical wood pulp,soda or sulphate Forest Products 21606.72 2,860,447 

Bulgaria 7721 Elect.app.such as switches,relays,f Machinery 21411.91 360,534 

Romania 7721 Elect.app.such as switches,relays,f Machinery 21411.91 1,505,513 

Tunisia 7721 Elect.app.such as switches,relays,f Machinery 21411.91 632,781 

Costa Rica 7721 Elect.app.such as switches,relays,f Machinery 21411.91 242712.143 

Latvia 2482 Wood of coniferous species,sawn,pla Forest Products 21303.9 562,337 

Latvia 2471 Sawlogs and veneer logs,of conifero Forest Products 21182.2 192,008 

Costa Rica 7764 Electronic microcircuits Machinery 20670.23 15643235.68 

Romania 6251 Tyres,pneumatic,new,of a kind used  Capital Intensive 20353.31 1,165,201 

Croatia 6842 Aluminium and aluminium alloys,work Raw Materials 19904.29 252,133 
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Country Code Product Description Leamer Clas. PRODY Exp ($000) 

Costa Rica 7599 Parts of and accessories suitable f Machinery 19162.93 4308630.707 

Croatia 7932 Ships,boats and other vessels Machinery 18869.21 452,168 

Costa Rica 0980 Edible products and preparations n. Cereals 18497.57 297625.458 

Turkey 7821 Motor vehicles for transport of goo Machinery 18390.4 3,838,906 

Georgia 2882 Other non-ferrous base metal waste  Raw Materials 18178.84 81,377 

Romania 8211 Chairs and other seats and parts Labor Intensive 17961.81 1,229,164 

Chile 0344 Fish fillets,frozen Animal Products 17643.85 1,030,527 

Tunisia 7611 Television receivers,colour Machinery 17479.17 295,331 

Turkey 7611 Television receivers,colour Machinery 17479.17 1,816,509 

Latvia 2460 Pulpwood (including chips and wood  Forest Products 17425.84 267,289 

Chile 1121 Wine of fresh grapes (including gra 

Tropical 

Agriculture 17141.33 1,839,090 

Georgia 1110 Non alcoholic beverages,n.e.s. 

Tropical 

Agriculture 16899.95 64,545 

Croatia 7711 Transformers,electrical Machinery 16820.78 249,301 

Bulgaria 6732 Bars & rods,of iron/steel;hollow mi Capital Intensive 15943.44 355,904 

Georgia 6732 Bars & rods,of iron/steel;hollow mi Capital Intensive 15943.44 52,706 

Latvia 6732 Bars & rods,of iron/steel;hollow mi Capital Intensive 15943.44 181,704 

Turkey 6732 Bars & rods,of iron/steel;hollow mi Capital Intensive 15943.44 2,875,329 

Latvia 1124 Spirits;liqueurs, other spirituous  

Tropical 

Agriculture 15104.96 188,373 

Bulgaria 2226 Rape and colza seeds Cereals 15091.87 291,567 

Bulgaria 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 393,654 

Croatia 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 291,511 

Georgia 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 186,302 

Latvia 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 193,675 

Romania 2820 Waste and scrap metal of iron or st Raw Materials 14861.78 1,152,003 

 

Top 10 Exports of Comparator Countries (SITC Rev 2) Ordered by Export Value  

Country Code Product Description Trade Value in 000 USD 

Bulgaria 0412 Other wheat (including spelt) and m 506,381 

Bulgaria 2224 Sunflower seeds 668,685 

Bulgaria 2226 Rape and colza seeds 291,567 

Bulgaria 2820 Waste and scrap metal of iron or st 393,654 

Bulgaria 5417 Medicaments(including veterinary me 589,742 

Bulgaria 6732 Bars & rods,of iron/steel;hollow mi 355,904 

Bulgaria 6821 Copper and copper alloys,refined or 2,784,243 

Bulgaria 6822 Copper and copper alloys,worked 420,895 

Bulgaria 7721 Elect.app.such as switches,relays,f 360,534 

Bulgaria 7731 Insulated,elect.wire,cable,bars,str 379,044 

Chile 6821 Copper and copper alloys,refined or 28,774,544 

Chile 2871 Copper ores & concentrates;copper m 14,585,959 

Chile 2517 Chemical wood pulp,soda or sulphate 2,860,447 
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Country Code Product Description Trade Value in 000 USD 

Chile 0575 Grapes,fresh or dried 2,290,686 

Chile 0579 Fruit,fresh or dried, n.e.s. 2,076,876 

Chile 1121 Wine of fresh grapes (including gra 1,839,090 

Chile 2815 Iron ore and concentrates,not agglo 1,725,191 

Chile 0342 Fish,frozen (excluding fillets) 1,436,534 

Chile 2879 Ores & concentrat.of other non-ferr 1,302,600 

Chile 0344 Fish fillets,frozen 1,030,527 

Costa Rica 7764 Electronic microcircuits 15,643,236 

Costa Rica 7599 Parts of and accessories suitable f 4,308,631 

Costa Rica 0579 Fruit,fresh or dried, n.e.s. 1,608,833 

Costa Rica 0573 Bananas,fresh or dried 1,557,816 

Costa Rica 8720 Medical instruments and appliances 955,955 

Costa Rica 0711 Coffee,whether or not roasted or fr 464,859 

Costa Rica 8996 Orthopaedic appliances,surgical bel 316,724 

Costa Rica 0980 Edible products and preparations n. 297,625 

Costa Rica 5417 Medicaments(including veterinary me 242,982 

Costa Rica 7721 Elect.app.such as switches,relays,f 242,712 

Croatia 5417 Medicaments(including veterinary me 517,142 

Croatia 3510 Electric current 503,318 

Croatia 7932 Ships,boats and other vessels 452,168 

Croatia 2820 Waste and scrap metal of iron or st 291,511 

Croatia 2483 Wood of non-coniferous species,sawn 281,516 

Croatia 6842 Aluminium and aluminium alloys,work 252,133 

Croatia 7711 Transformers,electrical 249,301 

Croatia 8510 Footwear 215,196 

Croatia 5621 Mineral or chemical fertilizers,nit 195,648 

Croatia 5831 Polyethylene 174,834 

Georgia 6716 Ferro-alloys 284,058 

Georgia 2871 Copper ores & concentrates;copper m 259,918 

Georgia 2820 Waste and scrap metal of iron or st 186,302 

Georgia 5621 Mineral or chemical fertilizers,nit 153,180 

Georgia 3330 Petrol.oils & crude oils obt.from b 145,331 

Georgia 0577 Edible nuts(excl.nuts used for the  110,112 

Georgia 9710 Gold,non-monetary 105,045 

Georgia 2882 Other non-ferrous base metal waste  81,377 

Georgia 1110 Non alcoholic beverages,n.e.s. 64,545 

Georgia 6732 Bars & rods,of iron/steel;hollow mi 52,706 

Latvia 2482 Wood of coniferous species,sawn,pla 562,337 

Latvia 2460 Pulpwood (including chips and wood  267,289 

Latvia 5417 Medicaments(including veterinary me 261,551 

Latvia 7810 Passenger motor cars,for transport  206,979 

Latvia 6342 Plywood consisting of sheets of woo 194,125 

Latvia 2820 Waste and scrap metal of iron or st 193,675 
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Country Code Product Description Trade Value in 000 USD 

Latvia 2471 Sawlogs and veneer logs,of conifero 192,008 

Latvia 1124 Spirits;liqueurs, other spirituous  188,373 

Latvia 2472 Sawlogs and veneer logs,of non coni 182,605 

Latvia 6732 Bars & rods,of iron/steel;hollow mi 181,704 

Romania 7731 Insulated,elect.wire,cable,bars,str 3,239,977 

Romania 7810 Passenger motor cars,for transport  3,075,507 

Romania 7849 Other parts & accessories of motor  2,736,839 

Romania 7643 Radiotelegraphic & radiotelephonic  2,195,029 

Romania 8510 Footwear 1,721,423 

Romania 7721 Elect.app.such as switches,relays,f 1,505,513 

Romania 8211 Chairs and other seats and parts 1,229,164 

Romania 6251 Tyres,pneumatic,new,of a kind used  1,165,201 

Romania 2820 Waste and scrap metal of iron or st 1,152,003 

Romania 5417 Medicaments(including veterinary me 950,266 

Tunisia 3330 Petrol.oils & crude oils obt.from b 1,814,753 

Tunisia 7731 Insulated,elect.wire,cable,bars,str 1,751,352 

Tunisia 8423 Trousers,breeches etc.of textile fa 939,634 

Tunisia 8439 Other outer garments of textile fab 845,330 

Tunisia 7721 Elect.app.such as switches,relays,f 632,781 

Tunisia 8510 Footwear 600,031 

Tunisia 8459 Other outer garments & clothing,kni 344,456 

Tunisia 8451 Jerseys,pull-overs,twinsets,cardiga 309,841 

Tunisia 7849 Other parts & accessories of motor  307,424 

Tunisia 7611 Television receivers,colour 295,331 

Turkey 7810 Passenger motor cars,for transport  6,735,548 

Turkey 7849 Other parts & accessories of motor  4,082,914 

Turkey 7821 Motor vehicles for transport of goo 3,838,906 

Turkey 6732 Bars & rods,of iron/steel;hollow mi 2,875,329 

Turkey 8462 Under garments,knitted of cotton 2,753,700 

Turkey 7731 Insulated,elect.wire,cable,bars,str 2,187,573 

Turkey 8459 Other outer garments & clothing,kni 2,106,926 

Turkey 8439 Other outer garments of textile fab 1,941,787 

Turkey 7611 Television receivers,colour 1,816,509 

Turkey 7139 Parts of int.comb.piston engines of 1,786,135 

 

 

 


